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C. TOURCOTTE 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 


Done by C. TOURCOTTE 


of Muskegon, Michigan 


_. this one in 1945 


_.. this one in 1951 


and both were delivered in Gross Mounts 


If you are not on our 
calling list, write us for 
illustrated descriptive 


“When | started in 
1945, the 


business in 
year of shortages 
everywhere, the problem of sub- 


stitutes was great. 


‘“My interest in photography as a 
way of life, not just a business, 
demanded the finest presenta- 
tion for our portraits. The choice 
of Gross Mounts was no accident. 
| was new to the field and thor- 


oughly surveyed all that was 


available. My choice of Gross 
then and now has proved to me 
many times that | made no wiser 
decision in that first year. The 
quality and good taste of Gross 
design gives me pride of pre- 


sentation and has resulted in 


many favorable comments from 


my clients.’’ 


C. TOURCOTTE 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 





BRILLIANT 





Your wedding pictures this year can 
glow with a loveliet sheen than 
ever- simply by enlarging them on 
Indiatone Brilliant paper. 

Never before have you had access 
to a papel that puts such luminous 
sparkle into hne enlargements 

a papel that captures the lustrous 
sheen of a satin gown, and the 
radiance of wedding day smiles. 
Brilliant is coated with the improved 
Indiatone emulsion, famous for its 


rich gradation and extreme latitude. 


is for BRIDES! 


[his fine enlarging paper is especially 
gratify ing inits response to SPec ial 
developing and toning techniques, 
including easily used Ansco 


Liquid I lemish | oner, 


Before your bridal season gets unde 
way, you'll want a good supply of 
Indiatone Brilliant on hand. Make 
sure you have is by orde ring 
your Brilliant today. Ansco, Bing- 
hamton, N. Y. A Division of 
General Aniline & Film Corporation 
“From Research to Re ” 


Ask for ANSCO INDIATONE BRILLIAN’ 








PORTRAITS 
wtth 
G-E 


PHOTOFLASH 


Add just a touch of informality to studied 
portrait shots, by using G-E Photoflash. You'll 
catch the subject ‘off guard”, when distinctively 
individual characteristics show up. The result: 


more pleasing, hence more saleable, portraits. 


Try G-E Photoflash on some of your sittings 
...in the studio or on location. You'll “‘stop”’ 
action and have loads of light for ample 


depth of field. 
No. 6 
Focal-plane 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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The 
ee Entered as second-class matter February 28, 1921, at the 
Photographer Post Office at Lorain, Ohio, under the Act of March 3, 1879, 
Office of publication: Lorain, Ohio. 

















Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











MB SOUTH AFRICAN PHOTOGEMS 1952, edited by Dr. A. D 
Bensusan. 7'/2x9%, 60 pages, 30 full page plates, one in full 
color. Paper, 5/6 ($1.50), postpaid. Publisher: Photo Publishing 
Co: of South Africa 

A well-selected, though unfortunately rather small, cross 
section of the work of South African photographers. Most 
Americans look upon South Africa as a remote part of the 
world and largely uncivilized. Actually its capital of Johannes 
burg, where this annual was printed, is a big modern city 
with many skyscrapers that would do justice even to New 
York’s skyline and this handsome book, now distributed in 24 
countries, should do much to awaken the photographic world 
to what is being done these days with the camera in South 
Africa. 


HB DU PONT PHOTOGRAPHIC FILMS, edited by Henry M. Lester 
5%/2x8'/2, 84 pages, numerous illustrations and graphs. Paper, 
35c, postpaid. Order direct from Photo Products Dept., E. | 
Du Pont de Nemours & Co., Wilmington 98, Del. 


While devoted in considerable part to recommended 
methods, processes and formulae for securing best results with 
Du Pont photographic films, this handy book is also a basic 
condensed text on modern photographic methods and _ tech- 
nique, even to the inclusion of illustrations with accompanying 
lighting diagrams. A mighty big thirty-five cents’ worth, and 
co helpful reference as well. The publisher's address is given in 
case your dealer does not have the book in stock. 


MB THEORY AND TECHNIQUE OF PORTRAIT NEGATIVE RE 
TOUCHING, by J. P. Anderson. 6x9, 42 pages, 20 illustrations 
Paper, $1.75, postpaid. Publisher: George Murphy, Inc 

We are glad to see that our friend Anderson’s book, 
which we reviewed when it was first published some years 
ago and have been selling ever since, has gone over so well 
that this — a second edition — has become necessary It 
is the most inexpensive book available on the subject and, 
reducing verbiage to a minimum, tells about all a would-be 
retoucher needs to know on the subject. 


QOTHE YEAR’S PHOTOGRAPHY, 1951-52. 7'/«x10, 124 pages 
more than 100 plates, two in color. Paper, 6/6 ($1.75), Boards 
8/6 ($2.25), postpaid. Publisher: Royal Photographic Society. 

Every yeor since 1922 the Royal has published a selection 
of the best photographs hung in its Annual Exhibition, generally 
accepted as being the top photographic salon of the world 
and which as a result attracts entries from all parts of the 
globe. Thus this book may be considered a cross-section of 
the best in photography for 1951, as it appeared in the 
Royal's 96th show. In 11 articles the work of the year, in 
as many branches of photography, is reviewed 


HB MODERN CONTROL IN PHOTOGRAPHY, by John Erith 
F.L.B.P., F.R.P.S. 6%x9'/s, 216 pages, numerous illustrations 
Cloth, $5.00, postpaid. American Agents: Rayelle Foreign 
Trade Service. 

The title of this book is faintly misleading because so 
many photographers think of ‘‘control’’ as being purely after 
work on negative and print. Mr. Erith, a noted British por 
traitist and writer on camera topics, feels that ‘control’ 
begins with the subject-matter itself and has brought together 
in the eight sections which comprise this book his own ideas 
as well as those of seven other distinguished British profes 
sionals. Thus the book does not limit itself to the methods 
and theories of Mr. Erith nor does it consider portraiture 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 

. any quantity .. . speedy service . . . 
the best prices. Write for price list and 
samples TODAY. 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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alone. Bertram Sinkinson discusses control in pictorial photo- 
graphy, Mr. Erith reserves portraiture for himself, William 
Pightling covers commercial and industrial work, Chaloner 
Woods has advertising photography as his subject, John Vickers 
treats of theatre photography, W. J. Pilkington takes over 
direct color, Peter Clark‘s topic is fashion and Stuart Black 
specializes on work in the darkroom, although several of 
the others also overiap into that territory. An interesting and 
genuinely helpful book for anyone who wants to produce 
better photographs 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 














Mi New officers of the Carolinas Press Photog. Assn 
are Charles Cooper, Durham (N.C.) Herald, pres.; 
Rudolph Faircloth, A.P., vice-pres.; Richard Minor, 
Burlington (N.C.) Times-News, treas.; Carl Wiegold, 
Winston-Salem (N.C.) Journal, sec. They are planning 
a three-day Short Course in Press Photography to be 
held at the University of North Carolina in April. 


& Having recently reported for the first time in this 
column the existence of the Soc. of Photog. Engineers, 
with whom we have communicated and whose interest 
ing and highly technical quarterly Photographic Engin 
eering we have seen, we should now also add for the 
the record the names of their newly elected officers 
Edward K. Kaprelian, West Long Branch, N. J., pres.; 
Edward S. Cobb, Washington, D. C., exec. vice-pres. 
Leo Pavelle, New York City, engineering vice-pres.; 
Carl R. Markwith, Washington, editorial vice-pres.; 
Elbridge C. Purdy, Washington, financial vice-pres.; 
Judson H. Bell, College Park, Md., managing sec. In 
addition to individual members throughout the country 


| the organization already has flourishing chapters in 


Washington and in Monmouth, N. J. 


@ At the annual meeting of the Dallas-Fort Worth Press 
Photog. Assn., held in Grand Prairie on Dec. 17, Max 
Ewing of WBAP-TV, Dallas, was elected pres.; Gordon 
Yoder, Paramount News, vice-pres.; Key Herbert, Fort 
Worth Star-Telegram, vice-pres.; Marvin Garrett, Fort 
Worth Press, treas.; Floyd Bright, Dallas News, sec. 


& Newly orgonized early in December was the Soc 
of Prof. Photogs. of Western Massachusetts when 25 
photographers met in Springfield to get the new 
group under way. Officers elected were: Arthur John 
son, pres.; Ray Sparrow, vice-pres.; H. S. Wright, treas.; 
E. W. Hausamann, sec.; S. Wojno, asst. sec., all of 
Springfield. By-laws including a code of ethics were 
adopted and a membership campaign is already under 





Wide latitude of Du Pont WARMTONE reduces make-overs 


You'll make more top-quality prints the And for shooting . . . try Du Pont 
first time with Du Pont Warmtone. Its High Speed Pan Type 428—an excep- 
extra wide exposure and development tionally fast, all-purpose sheet film. 
latitude means fewer make-overs. Gives you more printable negativeseven 
when lighting conditions are poor. Ideal 
for electronic flash photography. De- 
velop 3 to 6 minutes in Du Pont 16-D 
Film Developer. E. I. du Pont de Ne- 

You and your customers will like the mours & Co. (Inc.), Photo Products 
rich, warm radiance ... the animation Department, Wilmington 98, Delaware. 
and sparkle of prints on Warmtone... In Canada: Consult your photographic 
an important selling factor. Supplied in dealer or Canadian Industries Limited, 
eight popular double-weight surfaces. Montreal, 


Warmtone has speed, too. It’s the fast- 
est warm-tone projection paper avail- 
able. Saves darkroom time. 


Listen to “Cavalcade of America” —Tuesday Evenings—NBC 
f : é 




















BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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HOLDERS 
HELP YOU! 


1. Fast, smooth and easy to load 
2. Film seats itself in the dark 
3. Guaranteed 100% light-tight 
4. Lightest in weight of any holder 
5. Film lies flat in focal plane 
6. Ruggedly built—beautiful finish 
7. and compare these prices! 

WHY PAY MORE? 

List: 5x7 $4.80, 4x5 $4.15 


At All Leading Dealers! Ask for Yours Today! 
Write Us for FREE Illustrated Booklet. 


IDELIT 


MANUFACTURING COMPANY 
5147 W. Jefferson Blvd., Los Angeles 16 





CORRECT WATER TEMPERATURE 


for Film Processing 
Better it 
QUALITY 


Negatives 


SAFE 
_. DEPENDABLE 
liao) lel lie lt 


WATER 


CONTROL Reduces 
WITHIN °F 


Costly 
Reported €rrors 
by Users 


THERMOSTATIC aI) Pa:BE) WATER MIXER 


Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of 
pressure or temperature in supply lines. Failure 
of cold water supply instantly shuts off delivery. 
Because it gives the most precise control ob- 
tainable it is recommended by leading film 
manufacturers. It is a necessity in all photo- 
graphic dark rooms, a must for color work 
and matrices. Used by thousands of photogra- 
phers, lithographers, engravers, and in X-Ray 
film developing. Order a Powers 60° to 125° F. 
Thermostatic Water Mixer from your photo sup- 
ply firm, or write now for Bulletin 358PD. (Hi P« 


THE POWERS REGULATOR CO. 
3403 Oakton Street, Skokie, Ill. 
60 Years of Water Temperature Control 
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way. The first combination business and educational 
meeting was held, also in Springfield, on the night of 
January 7, with Kodak’s J. Russell Stroup as highlight 
of the program. Fifty attended and the membership 
has already risen to 38. One of their first moves will 
be an attempt to do something about the ridiculous 
prices prevailing in their four-county district on school 
work. In Springfield, for example, the established rate 
is $5.25 for 12 3x4’s and one mounted 8x10; $8.50 
for 25 3x4’s and one framed 8x10. Such prices sound 
suicidal to us and we would like to know how school 
prices range in other parts of the country. To make 
the above figures even worse, the fortunate (?) photo- 
grapher who gets the contract is expected to make 
free pictures for the year book of all school activities, 
clubs, groups, etc. No wonder this group decided to 
organize! 


| M@ March 17 through 21 are the dates for this year’s 


convention of the Master Photo Dealers & Finishers 
Assn., scheduled for the Kiel Auditorium in St. Louis. 


MI The Rocky Mountain Prof. Photog. Assn. are well out 
in front with plans for their 1952 convention, to be held 
Sept. 7 to 9 at the Albany Hotel, Denver. 


Min December 60 delegates from all parts of Cali 
fornia met in Fresno to further the affiliation of city 
and regional groups with the Prof. Photog. Assn. of 
California. There are now eight affiliated groups with 


New California state officers, left to right: Ed. Max 
well, Fresno, treas.; J. Edmund Watson, Los Angeles, 
vice-pres.; Karl Romaine, San Francisco, pres.; George 
Hampton Matchette, Madera, sec. For the complete 
group of delegates, turn to page 48 





BEST it you 


want the 
best results 


Use an Omega D-2 Enlarger 


Only Omega’s optically correct con- 
denser system matches auxiliary con- 
densers with the focal length of each 
lens from 2” to 684”... assuring you of 
uniformly brilliant prints and maximum 
enlargements with each negative size 
from 35 mm to 4” x 5”. Only Omega 
gives you sturdy, bridge-constructed in- 
cline girders for added durability ; dyna- 
thermal ventilated lamphousing for 
safely cool operation; counter-balanced 
head for finger-tip performance; and 
turn-micrometer mechanism to provide 
accurate focusing. Insist on the BEST 
. insist on OMEGA! 


ly — 


ffi ide eae Available with “cool-bright” OMEGALITE 
| x é i WITH COMMAS : OMEGALITE for less contras 
se $18 350 _ prints. Replacing aosae. 


i?) 
. .. 
= c d ! h i . 
a wine cinimaodill : enser amp ouse, it fur 
2 : nishes cooler high speed 
printing for color and black 
and white. The long-life cir- 
cular fluorescent tube is inex- 
pensive and easily replaced. 


omecaute $4LQ75 


—_a 


ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee Ge Gee 


SIMMON BROS., INC. Dept. PR.3 
30-28 Starr Ave., 


Long Island City 1, N. Y. 
FREE NEW CATALOG Please send me your new catclog of 
Omega Enlargers and Accessories. 

Just send the coupon for your 

copy of the new Omega NAME 
product catalog with com- ADDRESS. 
plete information about how 

Omega can give you finer CITY. ZONE___STATE 


its in vhotorr ic w : Remember! Every picture is just @ snapshot until 
results in photographic work it's ENLARGED 











SIMMON BROTHERS, INC., 30-28 Starr Ave., Long Island City 1, N. Y. 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed: 


1, Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 

. Entries must be black-and-white, 8x10 or 
larger, unmounted and mailed flat. Please use 
photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


have been publishhed or 


FIFTH CONTEST 
CLOSING DATE is March 15, 1952. 
FROM ENTRIES RECEIVED between December 16, 


1951, and March 15, 1952 the judges will select 
Blue Ribbon Photographs for May, June and July. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
grophs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOowW! 





a total membership of around 500 and the officers, 
whose election we recently announced in this column, 
are already thinking about a state convention to be 
held in San Francisco in July. The affiliated organiza- 
tions are: Northern California, San Joaquin Valley, 
Santa Barbara, Southern California, San Diego, 
Beach, Tri-Counties and Stanislaus County. 


Long 


M@ The January meeting of the Southeastern Massachu 
setts Prof. Photog. Guild, held on the 15th at the Dick- 
son Studio in Plymouth, featured William Thurston of 
Ansco as speaker. An auction sale of “Studio Junk,” 
members bringing along their studio “white elephants” 
to be disposed of with all proceeds going to the organ- 
ization’s helped the financial status 
studios have apparatus or 


treasury, 
Most gadgets 
lying around, still serviceable but for one reason or 
another no longer in use and still taking up valuable 
space, which someone else would be glad to have at a 


con- 
siderably. 


bargain. Here’s a thought for other local groups. 


M@ Officers for 1951-52 elected by the Virginia Prof 
Photog. Assn. at their September convention are: Carl- 
ton D. O'Neal, Portsmouth, pres.; Lewis E. Allen, Front 
Royal, vice-pres.; Stuart R. Lane, Hampton, 
Completing the board are the following directors: Mrs. 
Winston Irwin, Norfolk; Fred H. Hamblin, Suffolk; Lynn 
T. Stuckey, Arlington; S. J. Lynchburg; Mrs. 
Margo Zink, Staunton; George von Dubell, Williams 
burg; H. W. Boaz, Galax; Phil. |. Flournoy, Richmond; 
Adolph B. Rice, Richmond; Charles Kiraly, Charlottes- 
ville; Arthur J. Clarke, Richmond; J. Raymond Hitchcock, 
Danville. Two hundred attended and enjoyed the 
program on which, among others, were featured: Mrs. 
Virginia Stern, Cr.Photog., Kansas City; Louis Garcia, 
M.Photog., Scranton, Pa.; Adolph Fassbender, Hon.M. 
Photog., New York City; Frank Dementi, Richmond; 
Wilbur Boone, Bryn Mawr, Pa.; Don Barber, Hender- 
sonville, N. C.; Mrs. Zink; Ralph Bray of Kodak; Mr. 
and Mrs. Harry Garfield, New York City, 


sec.-treas. 


Bremer, 


and Lyle 





The Cover Picture 


Our cover picture this month is a departure, both 
in size and subject matter, from anything we 
have used heretofore. The original is a Koda- 
chrome made by John F. Keller, Scotch Plains, 
N. J., for Esso Standard Oil 
modern skyscraper — 


Company whose 
feature of the 
picture — is one of the newer additions to the 
New York City skyline. It was previously used 
as a cover on the Copper & Brass Bulletin, 
published by the Copper & Brass Research 
Association of New York, to whom we are 
indebted for the use of the plates. It appealed 
to us 


central 


immediately as a striking combination 


of pictorial composition and modern archi- 


tectural photography. 
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Your Investment in 
Year Round Protits 


BEATTIE Kkomic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 212"x33"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, al] year ‘round, 
to own a Portronic. 


Ideal for Hospitals 


‘Hospital shots of new-born 
babies have great appeal to 
new parents...provide addi- 
tional source of income 

for hospital. Prints may be j 
delivered at time mother / 
and baby leave hospital. > 
Electronic flash and au- y Q- 
tomatic camera opera- eb As / 
tion reduce time, im- eel 
prove quality, cut costs , 

..make photographing the new babies simply a 
matter of “pressing the button.” 


Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he’li be glad to arrange 
a demonstration at your convenience. 


Po a Sie ag? 
roducts Ine. 


DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street 





Hollywood 38, California | 


Fine Quality Negatives 


In Ninety Seconds 


90: 


. Migh Quality - “Long tif Ly j 
EV VELOPES pero 


No other 
Developer has - 


The Perfect 
Combination 
SPEED + nce 

LONG LIFE.. 
FINE GRAIN 
Broad Range 
Versatility 


FOR ALL FILMS 


_ RONNIE a 
Retail Price per gal. $1.50 
5 gals. $6.00 


H Ye) :):) i. ie ays (@) ete) :) 20) 7 wu le), | 


19 West South Temple Solt Loke City 1, Utah 
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YORD we > Y Henderson, M.Photog., Asheville, N. C. A feature of 
. ee | the banquet was the presentation of a Life Member- 
é | ship to guest of honor Will H. Towles, Hon.M.Photog., 
/ QUALITY a Bethesda, Md., P. A. of A. past president, for many 


| years director of the Winona School and, in general, 





EKTACHROME PROCESSING “Grand Old Man” of professional photography. 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparkling Color Prints 


ANSCO COLOR FINISHER AND ‘Stereo in the Studio 


EKTACHROME Mota. ar STATION 


| By Russ Hanson 











CLEVELAND COLOR SERVICE ‘ ; i 
3974 East I3ist Street This department, deliberately intended to 

Dept. PP Cleveland 5, Ohio awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 


. . ing, production and other studio problems. Cor- 

A Big Hit! A Real Value! respondence and questions are invited. 
ERTLERLITE TRIPLEX A SHORT TIME AGO, the Chicago Tribune featured 
numerous photographs of some of the “Windy City’s” 
REFLECTOR budding debutantes. Like most photographers, | natur- 


ally looked at the credit lines. A quick glance revealed 
an unusually high count for one studio, Guthman’s. 
TWO-WAY As | later discovered, they have three studios in 
USE Chicago. 
. . And so it was, that on my next visit to Chicago, 
1. With Batteries ec goare erescissarange he ies 
fio | Kthaaly | made it a point to stop at Guthman’s Ontario Street 
: c studio. | reasoned that anyone so popular with such 
<a ay Merri a lucrative, marriageable crowd must have something 
sed are of interest to say to other professionals — and, | 
Compact, well insulated, hoped, about stereo. 
eles 3 36s, ‘slip s0ck- Mr. Guthman assured me that stereo candids do 
ets, extension cord, with é ¥ ‘ 
set-off switch, hang-up play a profitable part in his business operations, 
bracket. Standard ovt- | githough they are relegated to a supporting role. The 
let for extension flashes , ‘ 
or synchronizers. Now interview lasted about half an hour and developed 
supplied with batteries into quite a frank discussion. | use the word “frank” 
k because he pulled no punches in expressing his views 
Price $27.50 about stereo, or in talking freely for publication about 
his methods of soliciting stereo business, his shooting 


ERTLER PHOTO EQUIPMENT technique, and his prices, something refreshing in 


this busi " 
113 St. Clair Ave., N.E. Cleveland 14, Ohio Tiere 

















By referring to stereo as occupying a supporting 
role, Mr. Guthman said that he sells stereo candids 
strictly as a supplement to the usual black-and-white 
candid wedding albums, a point which was suggested 
in last September's column. At no time does he offer 
the stereo album idea first. Always, it is suggested 








after he secures the contract for the black-and-white 
candids, and then only if he feels the client can afford 
the additional cost of stereo. 
This was certainly a different approach to soliciting 
EFFECTIVE NOVEMBER Ist, 1951 stereo work, at least it varied from my previous con- 
Federal Excise Tax has been completely removed tacts, and | told him so. Mr. Guthman justified his 
from our entire line of stainless steel products. attitude by pointing out the greater flexibility of 
Write today for our latest cataloe #40 listing 
many new additional items. 
GRAFIC STAINLESS STEEL PRODUCTS, INC. 
64 West Illinois Street, Chicago 10, III 


black-and-white prints as compared with stereo slides. 
He appreciated the no-darkroom-work with stereo, but 
felt that duplication of the black-and-whites was more 
| profitable, quicker, and satisfactory for all concerned. 
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WEDDING ALBUMS 





NO. 15 NO. 14 
THANK-YOU -CARDS 
THANK -YOU- CARDS with a miniature picture. 


These extra sales mean extra profit. Most pho- 
tographers report as many as 25 to 50 miniature 
sales with each wedding. 


JOHN BYRNES co.. Inc. 
33 YMAN STREET 


LAA YY 
FOR BETTER PICTURES 


Depend on BURKE & JAMES’ ‘Photo Tools’ to 
help you get and make your pictures. Over 54 
years experience of service to the nation’s photo- 
graphers is your proof of precision dependability. 


SLIDING BACKS 
for 5x7,8x10 View Cameras 
Make 2, 3 of 4 Portrait 
Sheets neatly masked and 
aligned with optical center 
of lens. On one film sheet 
without re-aiming. Great 
film saver. Very simple. Used 


by leading photographers. 
Priced from $34 50 REDUCING BACKS 
oe "for 4x5, 5x7 and 8x10 in 
Cameras. Take any one of 
the following sizes: — 
314x414, 3144” (lantern 
slide) or 214x314" (also 
4x5 in. and 5x7 inches). 
Finest seasoned wood, tem- 
pered steel springs, exclus- 
ive hood, square ruled 
satin finish, ground glass. 
Priced from $15.95;; 
STRAIGHT CAMERA 
BACKS for 4x5’’, 
5x7’ and 8x10" Fine 
From $15.95 Photographic 
Equipment 
For Over 


Burke « James, Inc. 07 


321 5.Webosh Ave. Chicago 4, tll. USA 














FREE! Burke & James 
New Catalog loaded 
with ‘Tools’ for 
Better Pictures. 

















Wedding Jt 


MEAN MORE cy 


through 
WEDDING ALBUMS 


AND 


THANK-YOU-CARDS 


SPRINGFIELD, MASS. 











BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of one with 
America’s most beautiful baby shoe bronzing no 
inventory to carry 
FREE Miniature bronzed baby shoe gorgeously 
plated by the original BRON-SHOE Process 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. 25.50!" 


Columbus, Ohio 
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A PRINTED Envelope 
is GOOD advertising. 
Your NAME, ADDRESS & PHONE No. 
printed on 
BROWN KRAFT GUM FLAP $ 8.10 


BROWN KRAFT GUM FLAP 9.40 
BROWN KRAFT GUM FLAP 15.95 


1000 45x 6% 
1000 5%x 7% 
1000 812x101 


All Prices F.O.B. N.Y. 


Also available: 
NEG. PRESERVERS @® GLASSINES @ PHOTOMAILERS 


SEND YOUR ORDER IN TODAY! 


NORMAGC Printing and enverore corp. 


17 West 25 NEW FORK 1 2, 


This Can Mean 
More Money for You. 


and our thousands of customers know 


it's true! They take every order they 
can for such specialties as miniatures, 
pastels, oils on canvas and the like and 
— without a cent invested — send the 
work to us for finishing. 


We return the completed job; they add 
their profit and collect. It sounds simple 
— it is simple — it means more cash 
in the till. You can do it just as easily 
by writing for our illustrated price list 
today! 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 
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Clients, he said, frequently order a variety of extra 
candid prints for friends and relatives who may not 
possess This additional business is 
more easily handled, according to Mr. Guthman, with 
the black-and-whites. 

The most likely prospects for stereo are, of course, 
the bride and her 
from 


stereo viewers. 


interested in it 
Guthman stresses 
candid album idea. The 
colors of the decorations and gowns are most important 


mother, who are 
the color angle, 


when presenting the 


a point Mr. 
stereo 


to them, and so far nothing compares with stereo in 
this department. 

Once the controct for the formal pictures, black- 
and-white candids, and a stereo album have been 
signed, Mr. Guthman, the photographer, goes into 
action, On the wedding day he arrives with a stereo 
camera, a Realist, flash attached, hanging from a strap 
around his neck. This leaves both hands free to shoot 
with his Speed Graphic. All shots are made first with 
the Graphic, followed in quick succession by stereo 
shots of the same scenes, although the camera angles 
are changed enough to add variety and increase their 
potential (Just he does with the 
Graphic when making the switch to stereo, | do not 


sales value. what 
know. All | can say is that Guthman apparently handles 
both he does a good stereo 
business, charging an $80.00 minimum for 20 slides.) 

Any hurried action shots which allow for only one 
quick exposure such as the dash through the rain of 
rice, and generally when the newlyweds are coming 
out of the church, are made with the Graphic. Those 
are “must’’ shots and Mr. Guthman said he felt it wise 
to catch those with the black-and-white. The discussion 
led up to an inevitable question: “What is your big- 
gest problem shooting with two cameras?” Mr. Guth- 
replied that 
between the two cameras 


successfully, because 


man the difference 
black-and- 
white, blue flashbulbs vs. the clear, color roll film vs. 
film holders — were his biggest headaches. Otherwise, 
he felt no need for having an assistant using a second 
camera to help cover a wedding. Besides keeping costs 
down, doing all of the 
thinking clear regarding the entire 
wedding. It also lessens duplication of shots, making 
each pose, or candid, a potential album shot. 


mind 
— color film vs. 


keeping in 


shooting himself keeps his 
the continuity of 


When asked if he suggests the taking of addi- 
tional candids at a later date to his wedding customers, 
Mr. Guthman said this idea could be developed but 
that he hasn’‘t felt the urge to do so, yet. Up to now 
he has recommended that buy a 
stereo camera and take their own family candids. 


merely customers 


| can’t help but feel that Mr. Guthman has given 
us some suggestions which should be 
added to the growing list of ideas as to ways and 
means for rounding-out and adapting the stereo pro- 
gram to the portrait business. It is still a new medium, 
and 


very helpful 


is much in need of a clarifying formula as to 
successfully exploiting it. per- 
fectly at ease regarding black-and-white albums and 


immediately fit them 


ways for We are all 


in to any program a customer 
may present to us. Perhaps this column will help you 























DEVOLITE-PEERLESS 


Announces « New Chlorobromide Enlarging Paper 








Devolite-Peerless who, for the past several years, have been serving the large and 
small commercial photographers throughout the United States, take pleasure in 
announcing this new development in enlarging papers. DEVOJET possesses ALL 
those characteristics so long sought for by discriminating users of enlarging paper. 


DEVOJET is featured by 
JET BLACKS ® WIDE LATITUDE ® EXCELLENT TONING ® CONSISTENCY 


Please write us immediately for free sample, prices and 
further information. We know you will be interested. 


Only Sold Direct to Studios 


“x2 DEVORITE CORP. ~:~ 


‘cht 
Just the BP atut® 


Positive temperature control of your photo- 
graphic processing solutions is a must in pro- 
ducing high quality negatives and prints. 

With a PAKOTEMP you can hold tempera- 
tures to + 14° F from morning to night, winter 
and summer, to insure consistent top quality 
production. 


Thorough field testing and the many satisfied 


Th i PAKOTEMP del users have proved the PAKOTEMP to be the 
eres Ga mode 


answer to solution temperature control problems. 


to fit your requirements It’s simple to install—inexpensive to operate! 


PAKO PLANNING SERVICE will show you, 
PAKO Corporation without obligation, how easily a PAKOTEMP 
aR E mone evenye Ni can be installed in your plant. See your PAKO 
Minneapolis 11, Minn J ) 


eS , Np IR 
Nicos aad ok Mstrated bulleitn Gascribies He Distributor or mail the coupon 
PAKOTEMP in detail 


ee 


oS aa PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH . MINNEAPOLIS 11, MINN 
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For Quickand SureColor Service 


Any 
Stereo Realist — 50c each 


Custom 35mm Duplicating — 
35mm — 25¢ each 


Size Original 


Discounts to Dealers and for Quantity Runs 


GLIED’S STUDIO 


8418 W. 3rd St Los Angeles 48, Calif. 


SWollistow 
PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 














New Extra Fine Grain Developer 
PROMICROL 


Container to make 20 oz. $1.00 
Send for free specimen copy of our 
monthly magazine 
SNAP SHOTS 
containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 














MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 
Write for samples and complete price list so you’re ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


Miracle Solution 


Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyaco] dye solutions flow on 


smoothly, lie flat, release their dyes at ga uniform rate. 
For information and prices write, ® 
Box 192. San Francisco, California. 





for a_ difficult retouching 


problem The Dyacol 
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to arrive at a workable formula for your own opera- 


tions. Incidentally, | will appreciate hearing from others 
doing stereo candids. Your ideas will be welcome. 


‘Tis Here, Maybe! 


| 
| 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ The Du Pont Company's research laboratories have 
developed an entirely new synthetic base for photo- 
graphic film. Classified as a safety base it is even less 
flammable than present safety bases, several 
tougher and with much greater dimensional 


Technically known as 


times 
stability. 
a polyester, it is chemically 
related to Du Pont’s new Dacron fiber. It is now being 
produced on a laboratory scale basis by the company’s 
Photo Products Department and will soon advance to 
the pilot plant stage but even after five years of 
research and an expenditure of one and a half million 
dollars, it will be two years or more before extensive 
production can commence. 


@ A. Treskunoff of Ansonia, Conn., renewing his sub 
scription, remarks: “Ever since 1922 | have been enjoy 
ing reading Abel's,” and Carl W. Blakeslee, M.Photog., 
of Tampa, Fla., “Couldn't do without it, 
Charlie. The subscription should be $5.00 — and you 
can quote me!” 


writes: 


MI Robert E. Ashley of Bridgewater, Mass., executive 
manager of the Southeastern Massachusetts Professional 
Photographers’ Guild, has joined the staff of the Jack- 
son Photo Supply Company of that city, as studio sales 
representative. 


Domenick Mennitto, one-time photographer of Mount 
Vernon, N.Y., who had been retired for some years, 
died at his home in that city on December 11, aged 62 


Promotions came on December 17 to two popular 
members of the professional staff of the Eastman Ko 
dak Company, Rochester. Alvin W. Streitmatter, who 
joined Kodak in 1940 as a technical sales representa 
tive in Detroit and has since moved up until in 1949 
he became manager of their professional studio (which 
he organized in 1947) as well as their professional 
convention activities, is now their director. He will now 
be concerned with the overall operations of their pro- 
fessional their 
their industrial photographic 
convention activities. 


sales studio, studio and 
the 
Succeeding him as manager of 
the studios is Oscar (Ozzie) W. Wieggel, with Kodak 
since 1941, from 1947 to 1949 a photographer in the 


professional studio and since then its assistant mana 


graphic arts 


studio, as well as 








Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
use regular, economical MATTE finish — no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 
you want them. Marshall’s Photo-Oil Colors 


are standard with the country’s leading 
photographers and colorists. Backed by over 
20 years of scientific research, these colors 
assure clean, clear tones of remarkable 
uniformity. 


NEW! AIR FORCE BLUE 

for coloring photographs of members of the 
Air Forces of the United States, and other 
countries. Also, MARSHALL'S KHAKI and 
NAVY BLUE. 


MARSHALL’S puoto-o1 couors 


John G. Marshall Mfg. Co., Inc., Dept J-3 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, itd., 137 Wellington Street West, Toronto 1 


BFi No.0 
«BF No. 0 4s 


unsolicited, recognized authority 
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EDWAL 


QUICK-FIX 


Saves millions of man-hours 
for thousands of photographers 


Edwal Quick-Fix — the 
most powerful non- 
poisonous fixer made! 
Safely fixes film in 2 
minutes . .. paper too! 
Gives “scratch proof” 
negatives. Fixes over 3 
times as much film as 


ordinary hypo . no dissolving, less 


solution-changing! 


Join the Parade of America’s Success- 
ful Photographers use Quick- 
Fix and save Time, Work, Money! 


EDWAL 


SCIENTIFIC PRODUCTS CORP. 


RINGWOOD, ILLINOIS 


BRUNEAU ... 


the finest tripod buy 
STURDY... 
tubular construction 
cross-braced to 
inate vibration. 
QUICK 
ADJUSTMENT . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION 
Lowers camera smooth- 
ly, safely. 
LIGHT 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 
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ger. Both Streitmatter and Wieggel are widely known 
in the professional field and we know their 
friends will join us in extending congratulations. 


many 


H@ Congratulations to George Weiss, treasurer of Stone 
Bros., Inc., photo supply dealers of Elizabeth, N. J., 
whose wife presented him with a baby boy, Stephen 
Arnee, on December 16 


| MI The Rembrandt Studios, St. Louis, were burglarized 





| 











on December 17. The thief smashed a show window and 
made away with $180.00 worth of cameras. 


M@ The G. C. Courtneys of San Diego, owners of a 
studio and photo supply business there, sold the camera 
store part of the business on November 1 and closed 
the studio for an indefinite period. They plan to re 
open in a new location after “traveling and enjoying 
life’ for a few months. But, Mrs 
renewing their “although not in active 
business at the present time, we feel we could not do 
without the magazine after having read it for so many 
years.” ”" 


writes Courtney, 


subscription, 


M Since we featured the studio of Bates Fabrics, Inc., 
New York City, under the title “Three Men Do It All” 
in our December issue things have changed and now 
“Two Men Do It All’. Louft, top man of the 
studio when the article was written, has left to carry 


Louis 


on a free lance movie business of his own. He was 
replaced by Thomas Geoly, mentioned in the article 
as Mr. Louft’s assistant, and Dan Wilson, and the two 
are now turning out even more national advertising 
illustrations (such as the color shot on the December 


cover) than the three did before. 


Mi. Cc. (Andy) founded the 
nationally known Anderson Photo Company of Kansas 
City 40 years ago with a borrowed camera and a 
burning ambition, died on January 3 in hospital there 
at the age of 70. In poor health for 18 months, he 
had been hospitalized since December 11 as the result 


Anderson, who now 


of a hip fracture suffered in a fall on the street out 
side the hotel where he lived. A world-wide traveler, 
he had also participated actively in civic affairs 


W The First International Pictorial Photographic Exhibi- 
tion to be sponsored by the Camera Pictorialists of 
Ahmedabad will be held in October. Both black-and- 
white and direct color prints are eligible and the 
closing date is August 5. For entry forms, write T. F. 
Geti, Hon.Sec., Salapose Road, Ahmedabad, India. 


@ Mrs. Maxwell Brenneman, Huntington Beach, known 
to many photographers of Southern California due to 
her husband's organizing the 
state association and his membership on the board of 
died on October 


29 from a brain tumor while she was convalescing from 


active assistance in 


the Southern California association, 


an appendectomy 


(Turn to Page 47) 












































Treasured Above All! 


puotocraphH ALBUMS 


#606 Photoview 
padded binding of 


Bevelled, 


top 





Album 


grain vealskin. Wine, 


Green, Brown or Ivory, Tooled 


in 24 karat gold. 15 


clear- 


view acetate packet leaves 
Size 


at sad $ 5.50 
8"x10" 8.75 
11"x14" 15.00 










wore wats 
Jonaxtery Hill) 
Qonderie en )bs 
: = 


Bit 
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Since 1868 


1753 BELMONT AVENUE 


by #lonastery Hill 


“QUALITY” is the word for Monastery Hill 
ALBUMS. Yes, customers see instantly that no 
lovelier setting can be had for ever-cherished 
portraits, candid photos, bridal scenes, o1 
simple snapshots. Luxuriously leather-bound 
in genuine Morocco or Vealskin with 
graceful gold-leaf tooling and handsome 
moire silk lining Monastery Hill ALBUMS 
match the most discriminating standards for 
flawless BEAUTY and CRAFTSMANSHIP. Heavy 
mounting stock for maximum protection. 
Covers are washable and stain-proof. Priced 
right for easy sales RICH PROFITS! Stock 
up TODAY! 


Write for Descriptive Literature 


ERNST HERTZBERG & SONS 


#Hlonastery Hill Bindery 


CHICAGO 13, ILLINOIS 


#500 Photoview Album 


Stocked in 
Other sizes 


der. ‘ECONOMY 
equipped as our de 
luxe bindings, with 


Album, 


tate leaves 
ring, 
leathers 


Brown and ivory Minimum 
order 6 
Priced at $5.00 each 





in genuine top grained 
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available on or 
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Lamps. 








Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 


Supply Unit of 100-watt-seconds 


capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 


heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes, 

All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 


Licensed under Edgerton, Germeshausen 
& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC | 
MACHINE COMPANY | 
YOUNGSTOWN 1, OHIO | 

| 
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The Editor's Commentary: 


A newly granted patent sounds as if it might solve the two-camera problem 
which bothers many photagraphers who use roll film and like to work in both 
monochrome and color. t is for a camera or camera back that accommodates 
a reversible holder whi carries two films instead of one, the films be- 
ing on separate sets of Spools and facing in opposite directions. To change 
from one film to the othen the user just reverses the holder. 








Some time ago I wrote about a photographer who set up a Halloween display 
in his studio and, with a small investment in advertising, brought in quite 
a bit of extra business photographing youngsters in that setting in their 
Halloween costumes. This last holiday season a camera dealer in Birming- 
ham, Ala., put up a decorated \Christmas tree in the rear of his store and in- 
vited customers to photograph their own children under the tree. AS many 
as 200 customers took advantage of the idea in a Single day and his sales of 
film, flash bulbs and cameras se markedly as a reSult. Why could not a 
Studio photographer set up a tree\in a corner of hiS camera room aS a Special 
background for children's pictures, Christmas card shots, and the like? 





And, speaking of new ideas, my geod friend Walter A. McCabe of East Had- 
dam, Conn., whosSe mountings are known to photographers everywhere, has been 
working for a year on a plan to help Sell more prints per sitting, something 
desperately needed these days when cuStomers buy as few prints as possible 
compared to the old-time dozen or more. He has trade-marked what he calls 
"Giftates" which are nothing more than sheets of transparent actetate in 
standard professional sizes, intended\to be Slipped over a print before it 
is slid under the insert of any standardmounting. Each Giftate is imprint- 
ed, legibly but not too conspicuously, \with a suitable legend and his as- 
sortment of legends covers all possible \pccasions. Thus each photograph, 
covered by the appropriate Giftate, becomes an actual gift, a greeting card 
or whatever the occasion may require. Waltér believes that the once-accepted 
custom of giving photographs to one's friends and relatives is in serious 
danger of becoming completely forgotten and that only through its revival 
may professionals expect to see portrait orders return to their one-time 
quantities. In today's hurried living, sent\ment is becoming more and more 
disregarded and a chief reason, in Walter's e§timation, for the drop in por- 
trait orders is the fact that the average persgn has become somewhat embar- 
rassed at the thought of giving a portrait toa\friend. I am inclined to be- 
lieve he is right. I know I would hesitate to hand a portrait of myself even 
to a very good friend, with only the bald statemant that I wanted him to have 
it. I would have the feeling that his own reaction might well be: "Who does 
this guy think he is?" But the same print, in an &ccuStomed folder or easel 
but with the photograph covered by a Giftate reading "To my Sincere friend," 
could be mailed or delivered in person with the remark: "Here, old top, is 
something I want you to have." The sentiment on the\Giftate would speak for 
itself and solve my problem. These Giftates are, af course, merely slid 
off if the recipient wants to frame the picture without the accompanying le- 
gend. I think Walter has something which will benef{t the entire profes- 
sion and I hope his plans, which I believe are to have these Giftates avail- 
able at any stock house so the photographer can order a§ many as he wants of 
each at any time, work out. From another angle, they will make a greeting 
card of any portrait and thus return that lost business tl the photographer, 
where it belongs. 
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AND HE’S ONLY 35! 


By Charles Abel, A.RP:s., Hon.M.Photog 


MLODINOFF 


NOT EVERY PHOTOGRAPHER can create such demand for his portraiture that at 
the age of thirty-five, and after only eighteen years in the profession, he can move 
into a new studio built to his own requirements and involving an investment for 
layout, decorating and furnishings of approximately twenty thousand dollars. That, 
in brief, is the story of Philip Mlodinoff who established his studio at 2539 Devon 
Avenue in Chicago eight and a half years ago and, on July first of last year, moved 
to the new quarters pictured on these pages, at 2625-27 Devon, only a few doors 
down the street. Mlodinoff, who photographs many of the finer weddings in what 
the newspaper advertising salesmen like to call ‘‘Chicagoland,’’ today employs eight 
people. He uses no coupon or other high-pressure methods in spite of the stringent 
photographic competition for which Chicago is noted, particularly with respect to 
weddings. This does not mean that he does no advertising, because an establishment 
such as his cannot be maintained without publicity even though much of his business 





The reception room, 
looking to the right 
and showing the 
glass partition be- 
hind which is the 
consultation room. 


results from the recommendations of satisfied 
customers, for he does use both direct mail 
and newspaper space. 

His is a strictly portrait studio, sixty 
percent of its volume being in weddings, the 
remainder comprising adults’ and children’s 
sittings, with the latter predominating. About 
half of the bridal sittings were formerly made 
“on location,’ which was one of the main 


The reception 
room, looking to 
the left and show- 
ing, at left of pic- 
ture, the floral dis- 
play in the show 
window. 


reasons for his expansion — he wanted to 
bring more of the brides into the ‘studio 
instead of photographing them in their homes, 
or in the bridal shops or hotels. He is perhaps 
more fortunate than many photographers 
because it so happens that most of his brides 
prefer to have their formal portraits made 
before the wedding day. When the time 
comes for the ceremony the Mlodinoff Studio 





anes 








Oe 


also takes care of the candid pictures or — 
and this is a feature in which Mlodinoff has 
been specializing with great success for more 
than a year — candid color stereos. He insists 
that his candid cameramen take as much 
pains with their work as he does himself in 
the studio and that they conduct themselves 
in a dignified and inconspicuous manner, all 
of which has resulted in many compliments 
to the studio. 


The consultation 
room, where 
proofs and orders 
can be discussed 
in privacy. Below 
is the foyer, taken 
from the entrance 
to the children’s 
camera room and 
showing the en 
trance to the con- 
sultation room at 
the far end. 


While we could fill quite a few pages 
about Philip Mlodinoff himself, it is the new 
studio that we want to describe in detail 
here, though first we want to digress long 


enough to quote some of Mr. Mlodinoff’s 
own comments which clearly indicate, we 
think, why brides who visit his studio are 
happy to recommend it to their friends and 
why his portraits are so successful. “To all 
bridal parties that come to the studio,’ he 
says, ‘our receptionist serves coffee and 
rolls or cold drinks, depending on the season 
and the time of day. Cigarettes are handily 
placed throughout the studio for the conven- 
ience of our customers. We feel that a bride, 
on her wedding day, wants and appreciates 
personal attention and that all this insures 
better results in the camera room. We con- 
sider proper draping and lighting of wedding 
gowns of great importance in the making 
of bridal photographs. Our studio bridal 
appointments are scheduled two hours apart 
so that the bride and her party will not be 
made to feel that they are being hurried 
in any way. A quiet and dignified atmosphere 
prevails in the studio at all times. Music is 
piped in throughout the studio and wedding 
music is played while a bride is being photo- 
graphed.” 

When Mr. Miodinoff learned that a new 
building was to be erected on a plot of 
ground so near by that by moving he would 





not be requiring his clientele to familiarize 
themselves with an entirely new location, thus 
perhaps losing the good will he had already 
established, he promptly got in touch with 
the owners and rented the space he now 
occupies even before excavating began. Thus, 
without the expense of ownership and build- 
ing, or the alterations necessary when a 
studio moves to an existing store or other 
structure, he attained all the advantages of a 
location not merely planned for a studio but 
designed throughout in accordance with his 
own ideas of what a studio should be. The 
exterior is shown in an earlier illustration and 
its attractiveness is obvious, with its recessed 
modern show room front and two entrances, 
the studio hours being lettered on the left 
door and the fact that it is air-conditioned 
and that parking is available in the rear 
being emphasized on the right. On the right 
is a large show window with the customary 
back and lighting; the other window almost 
completely exposes the large and handsome 
reception room. The front is thirty-five feet 
wide, of light gray stone with stainless steel 
trim, the sign above consisting of maroon 
porcelain enamel individual letters extending 
four inches from the stone, thus adding to 
the decorative effect. 

Two pictures are necessary properly to 
show the full extent of the sixteen by twenty 
reception room. The long wall is of pickled 
pine Waltex and the side walls are finished 


The two dressing 
rooms, that for 
children above 
and the one for 
adults at the right. 


in cocoa brown, with drapes of a rust ground 
with darker rust figures. Indirect lighting and 
the music system are built into the hanging 
ceiling, the floor being brown asphalt tile 
with a white feature strip every two feet, 
most of the floor covered with gray carpeting. 
partition separates this 
room from the consultation room (shown in 
another and across it runs a 
spotlighted flower box. As already mentioned, 


The convex glass 


illustration) 
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one show window is part of the receptior 


room and here, on a bulkhead finished to 
match the long wall, is another large flower 
box, filled with artificial flowers. All chairs, 
tables and the receptionist’s desk are done 
in blond wood except that two tables have 
ebony tops. Chair coverings vary to avoid 
being 
brown, 


monotony, the colors chartreuse, 


fuchsia and cocoa with metallic 


@) 





The children’s 
camera room. 





thread running through all materials. 

Color scheme, ceiling and floor of the 
room are the 
same as in the reception room, but the drapes 
background with green and 
brown figures. The desk is of gray pickled 
pine while the chairs are also light gray 
wood but finished in dark green Duran. 
Behind the desk is a four by eight shadow 


ten by fifteen consultation 


are eggshell 


The camera room 
for brides, other 
adults and groups. 
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box for frame display, with cupboards 
beneath it for storage and card files. From 
the reception room and passing the entrance 
to the consultation room one enters a foyer 
or long hall, along which are modern flexible 
material folding doors entering into dressing 
rooms and camera rooms. Walls are cocoa 
brown, ceiling is white, doors are gray, the 
floor being like that of the reception room. 
Our illustration shows the foyer from the far 
end, with children‘s camera room at the 
right, reception and consultation rooms at 
the front. 

The children’s dressing room is well 
calculated to put the youngsters in «: friendly 
mood. Walls are painted in beige except 
one which is covered with a beige ground 
wallpaper decorated with stylized giraffes in 
green and red. The two-height dressing table 
is that way purposely: a mother can lay baby 
down on the high portion for dressing and 
on the low section older children may sit 
while they primp. The tops of the dressing 
table are red Formica and the woodwork, 
like that of the chairs, is blond. The chairs 
are covered in a light yellow and gold 
plastic material (easily cleaned). The floor is 
light beige asphalt tile and a low floor lamp 
with a red shade gives the final accent of 
color. 

The dressing room for brides and other 
adults is a roomy eight by twelve, painted 
light chartreuse on three walls, the fourth 
papered in a light gray with a chartreuse 
design. The carpeting is also light gray. The 
long built-in dressing table has a yellow 
Formica top with a full length built-in mirror 
above it. The chairs are purposely not all 
alike. Some have ebony legs, others blond 
wood, some being covered with metallic 
green plastic and one in white. Indirect 
general light comes from a modernistic floor 
lamp while a fluorescent fixture above the 
dressing table throws the main light where 
it is most needed. 

The twelve by twenty children’s camera 
room is really something with its seven by 
twelve stage covered with gray rubber tile 
and a canopy above it painted in gray and 
yellow stripes, this motif repeated around 
the edge of the stage. On one wall is a 
continuing circus mural starting thirty inches 
from the floor, the shooting wall behind the 
stage being solid white and the others 
painted medium gray. Opposite the stage are 
built-in sofas covered with yellow plastic and 
finished with pickled pine woodwork. A 
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pickled pine toy chest has a colorful display 
of balloons above. The camera, with specially 
decorated stand, is a 4x5 Macvan, speed- 
lights are used and there are no cords on 
the floor for children to trip over. 

The camera room for brides and adults 
is an ample twenty by thirty with gray walls, 
white ceiling and gray carpeting extending 27 
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fifteen feet from the background wall. Flexi- 
ble material folding doors, twenty-eight feet 
from the shooting wall, separate this from 


the children’s camera 


room. The tile floor 


is the same as that in the foyer except that 
the white strips are eliminated. The more than 
adequate 
itself 


fluorescents, 


lighting equipment speaks for 
supplemented by overhead 


all being the most up-to-date 


and is 


One view of the 
printing room. 


obtainable. Fixtures for the piped-in music 
and the air-conditioning may be seen in the 
ceiling. Drapes on the 
green velours. 

The printing room, which we show from 
two angles, is twelve by fifteen with char- 
coal gray walls and work benches, and 
safelights built-in in the ceiling as well as 
suspended. The built-in sink is stainless steel 


shooting wall are 


Another shot of 
the printing room. 
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The comfortably 
large finishing 
room and, below, 
the darkroom. 


(the racks and shelves for trays, bottles and 
jugs beneath remind us of the very similar 
arrangement we planned for our wife’s dark- 
room at home) and the other equipment 
speaks for itself. The floor is grease-proof 
brown tile. In most studios a seventeen by 
twenty-four finishing room would be a waste 
of space but not in this busy establishment, 
where all finishing and mounting is done 
here and the room also serves as a supple- 
mentary stock room. It is painted in light 
green with all cabinets, work benches and 
shelves built-in. All working surfaces are 
Masonite. In the lower right corner, just out 
of the picture, the music system is built-in, 
for recording as well as FM radio. The dark- 
room (which Mr. Mlodinoff prefers to call a 
developing room) is six by twelve with built- 
in stainless steel sink and Powers water mixing 
valve. Everything is painted in charcoal gray, 
the floor is brown grease-proof tile and the 
doors (not shown) are solid panel natural 
wood. Opposite the sink is a cabinet with 
glass doors for storing chemicals and along 
one six-foot wall you can see the film hangers 
suspended from twelve-inch pegs. 

The main stock room, not pictured here, 
is also large, being twelve by thirty, and is 
finished in light green. All frames are stored 
here and framing is done on a special table. 
This room also accommodates a seven and 
a half ton Chrysler air conditioning unit, the 
heating unit, and the negative files in 





it 


cabinets. And finally, also not pictured, is a 
four by six loading room, painted charcoal 
gray, which serves both as loading room and 
as film stock room. 
Lack of space, and our desire to do full 
justice to this lovely studio, have prevented 
us from showing more than three of Mr. 
Mlodinoff's bridal portraits. The group we 
liked especially because of its unusual com- 
(Turn to Page 49) 29 
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Blue Ribbon Photograph 


By 
N. Boyd Mettee, Baltimore, Md. 
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THIS ARCHITECTURAL photograph was given a one 
fiftieth second exposure at F/24 without a filter, on 
Super X film developed four and a half minutes in 
DK-50. The reproduction is from a projection on BT-3, 
given twenty seconds at F/11 (the sky being slightly 
burned-in) and developed in D-72 one-to-one. 


THERE |S very little your critic can find to say about 
this month’s photograph. It is the type and style that 
will fil! just about ninety-five percent of the demand 
and the photographer who can consistently produce its 
can do in this field, 
provided he does not price himself out of the market. 


equal will have about all he 
Builders and realtors want brilliant, sharp photographs 
like this, which are not only attractive to the average 
customer's eye but will also reproduce 
For that matter, these comments apply equally to most 


beautifully. 


outdoor assignments: stores, filling stations, restaurants 
or whatever they may be, because the owners want 
just such results — clear, clean and snappy with all 
details brought out to their best advantage. 

The chemical and print quality here are as near 
a hundred percent as possible. Some readers may 
object to the blank sky but in this case we do not 
consider it a defect as it has tint enough (at least in 


the original) so that the sky does not become a center 


of attraction and thus detract from the building while 
at the 


same time the plain sky makes a wonderful 

background for the lovely group of trees which are a 

great part of the picture. 

Would it not add to the dignity of the building 
little more foreground had been included? It 
seem that the house is crowded onto a very 

If the top edge of the image had been 
raised to where it would just barely cut the top of 
the highest tree, permitting the inclusion of that much 
more foreground, it would help. On the other hand 
there are times when the pavement of a street is in 
so bad a condition that it is no asset to such a picture, 
either from a pictorial standpoint or from the sales 
viewpoint of owner, builder or realtor. In any event, 
we would not advise cutting off the trees to any great 
extent. 


if a 
does 
shallow lot. 


While the maker of this print seems to need no 

many photographers do have difficulties in 
estimating correct exposures. The next time you visit 
your stock house ask to see a copy of the Kodak Master 
Photoguide. This is a neatly bound little booklet which 
you can easily carry in your pocket at all times and 
which contains just about all it is necessary to know 
about making exposures under most conditions. While 
the information is based on Kodak products, it is just 
as usable for any materials of the same relative speeds 
and a great amount of information has been condensed 
into very small space. Users of lenses up to six inches 
focal length will be very happy with it. 


help, 





Jimmy Brown calls this a “Zoomstrobe,” a multiple flash 
exposure with camera moving for each shot. The tech 
nique of moving the camera is necessary because the 
model hardly changes position and the cup moves 
only a short distance so that a normal stroboscopic 
photograph would not indicate what the picture is 
intended to show: the pleasure derived from tasting 
the coffee. 
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DEALER IN THE UNUSUAL 
By Frederick Claude Kramer 


HIS EDUCATIONAL BACKGROUND and earlier experience did not predestine Jimmy 
Brown to become an avant garde photographer. Now in his fifties, this outstanding 
Chicago photographer is well known as a magician of unusual effects with lens and 
camera as well as in darkroom technique. His studio which he modestly calls ‘‘Film- 
graphics’ is actually a showplace of the most unique products of creative photo- 
graphy. While Jimmy Brown tries to heed the suggestions of his clients, who are 
commercial advertisers and agencies, he never hesitates to present ideas of his 
own. Much more remarkable is the fact that he usually succeeds in selling unconven- 
tional photography against the original plans of a client who originally intended to 
duplicate some effect used in a competitor's advertising. 


A native of Chicago, James H. Brown received his education in public schools 
and at the Art Institute. His early interest in photography and radionics induced him 
to seek employment as an extra with a number of local film studios. His technical 
knowledge and skill soon enabled him to obtain a number of positions as assistant 
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On the opposite page and above are two “Tracergrams,” 
the one at left showing the motions of a man eating 
dinner, including meat and salad, adding sugar and 
cream to coffee, stirring and drinking the coffee, while 
that above, much less complicated, is limited to the 
coffee action — adding sugar and cream, stirring and 
taking one sip from the cup. Above right is a true 
stroboscope or multiple flash exposure: five successive 
exposures of a model in motion demonstrating the pain 
of a backache 


in various studios. During World War | he 
joined the Army, serving in a cavalry division 
and later with the artillery in France. Twice 
he was cited for extraordinary bravery under 
fire. 


After the war he specialized in sales 
engineering and advertising. His interest in 
photography never ceased, however, and 
Jimmy Brown became one of Chicago's most 
prominent amateurs, at the same time teach- 
ing photography at the New Bauhaus which 
since has become the Institute of Design. 
Finally he became a_ full-fledged .. photo- 
grapher at the Whitaker-Christenson Studios 
until World War Il demanded his service. 
During that period he worked for the 
Navy in the field of electronic-photographic 
research. 


Jimmy Brown will discuss photography 
with anyone who is able to listen intelligently. 
He usually avoids the word “trick’’ when 
talking about his work. To him “trick photo- 
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graphy”’ is a misnomer because he thinks 
of photography itself as an occupation filled 
with miraculous features and effects. The use 
of his unusual methods enables him to do 
more than the average photographer in the 
line of highlighting features which are more 
significant and apparent than nature provides. 
By the same token, Jimmy Brown is well 
aware that another purpose of the lens is 
to hide or disguise features which might be 
objectionable or distracting from an artistic 
viewpoint. He cannot be classified as an 
impressionist or expressionist because the 
current of introspection, flowing from object 
to artist, constantly changes his perceptive 
powers or creative intuition. He is influenced 
by the object and permits whatever he sees 
in front of himself to vary his inner vision. 
When asked about his work, Brown will 
usually begin by telling of his great interest 
in the subject of ‘tracer photography.’’ The 
use of a flashlight, attached to the wrist of 
a model, enables him to record any type 
of mechanical activity, routine or performance 
perfectly. The result is a conglomeration of 
lines photographed against a black back 
ground. The use of labor-saving devices can 
easily be highlighted by taking a set of 
“tracergrams,’’ one of them showing the 


normally complicated routine, the other 
demonstrating the possible elimination of 


many manipulations. These photographs are 











sometimes ‘‘absolute,”’ i.e., the person per- 
forming the task and the surrounding area 
are not shown. Sometimes, a flash picture 
is taken which shows the model either at 
the starting position or at the end of the 
routine. Very effective is the combination of 
tracer photography with multiple exposure 
flash, a simple term for stroboscopic photo- 
graphy. In such pictures not only the tracer 
light is visible but also the movements of the 
model’s body are fully recorded. Jimmy 
Brown once took a stroboscopic photograph 
of a famous baseball player in action which 
completely revealed his technique. In fact, 
the owner of the club refused to permit 
publication of this photograph because it 
would enable others to duplicate the astound- 
ing feats of his star. 

Multiple flash photography is one of 
the better known types of out-of-the-ordinary 
professional work and Brown has mastered 
its technique to perfection. His service is often 


On this page and the one 
opposite are a series of Jimmy 
Brown’s “Darkroom Perimetric’’ 
effects starting with, at upper 
left, an enlargement without 
halftones from a_ selected 
negative. From this a trans 
porency is made and then 
another negative, all three 
being used in 
binations 


various com 
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called for by advertisers who wish to empha- 
size the intricate changes of human emotions 
as they make themselves known on the face 
of a model. Jimmy Brown accommodates such 
clients by taking as few as three flash pictures 
of the same person on the same film within 
a second or as many as two hundred. Unusual 


‘ 


are his ‘‘Zoomstrobes.’’ These photographs 
show the model at different locations on the 
same negative due to the use of a device 
which moves and locks the camera during 
the process of taking these multiple flash 
exposures. The purpose of these photographs 
is to prevent too many overlapping pictures 
of the entire body in activities where only 
the hands or other parts of the body may 
be in motion. The locking gadget, of his 
own invention, works with astounding speed 
and precision and can be compared to the 
tabulator key of a typewriter. The succeeding 
flashes can be distributed along horizontal, 
vertical or even diagonal lines. 





More “Darkroom Perimetric’”’ 
effects, but with the various 
components reversed. Note in 
one case the addition of 
halftone quality to the face, 
while a final result is that 
of a line drawing. Given an 
appropriate original, the pos- 
sibilities for unusual illustra- 
tive effects are limitless. 
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“Darkroom perimetric work’’ is another 
of Jimmy Brown's activities. Though commer- 
cial profits from this cannot be realized as 
easily as from other types of work, Brown 
is fond of it and believes that future accept- 
ance by the public is sure to follow. This 
darkroom perimetric work is mainly based 
upon the principle of the shrinkage effect 
which is produced by the use of a hard 
developer, hard film, shortened exposures 
and reduction in developing time. The 
procedure in general is as follows: having 
selected the negative with which Mr. Brown 
desires to experiment, he makes from it by 
contact a very hard positive on another film 
and then, again by contact, makes a new 
negative from that positive. If, on the other 
hand, he wants to use as the basis of his 
experiment only a portion of the original 
negative, he makes a print from that and 
from the print a copy negative, enlarging 
the portion he wants to use to the desired 


size. From this enlarged copy negative he 
proceeds as before. He then proceeds to 
make prints from various combinations (in 
and out of register) of the original negative, 
the transparency and the negative, 
obtaining results which, starting with solid 
black-and-white effects, range through simu- 
lated etchings, solarizations, bas-reliefs and 
even fossil-type imprints. While Jimmy Brown 
prefers to present these variations as black- 
and-white prints, he is nevertheless well aware 
that public acceptance of these designs might 
be increased if the work were to be offered 
in color or in different color tones. The 
tendency to consider these curves, lines and 
figures as merely photographic negatives 
might then give way to the esthetic sensa- 
tion of viewing non-objective designs. 
Incidentally, 


new 


the ultimate objective of 
his darkroom perimetric work lies in the field 
of designing beautiful irregular patterns. By 
partially enlarging certain features of these 











Two more ‘“Tracergrams,’ 
a green light 
and more efficiently by eliminating excess movement 
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photographs, it should ultimately be possible 
to succeed in obtaining a sheer beauty of 
non-objective curvature which might be 
completely detached from the original model 
or object. Quite gratifying to Brown were 
his experiments in combining multiple flash 
exposure and perimetric work. The resulting 
photographs indicate motion in all its beauty 
without the distracting elements of natural 
shape or feature. 

Though lens and camera might be used 
for perimetric activities, Jimmy Brown prefers 
to do his. work in the darkroom exclusively. 


An added feature of his ability is that he 
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Above left, another 
a good stroboscope 
of a floor covering. The model was a skilled acrobat who 


in this case with model included. So that she can see what she is doing she works under 
This is an example of motion analysis, for the purpose of showing an operator how to work faster 


can duplicate any print out of the series of 
possible combinations. His work is no hap- 
hazard experimentation; each type of effect 
is well defined and can exactly be dupli- 
cated in unlimited numbers. 
“Disproportionate double printing’ is 
still another phase of Jimmy Brown’‘s work. 
It consists of matching a person’s 
with the paraphernalia of his profession. 
Ordinary photographs would not do because 
the utensils or tokens would appear in their 
ordinary, proportionate and often small size, 
when placed in the hands of the subject. The 
(Turn to Page 49) 


portrait 











‘Zoomstrobe,” necessitated becouse the child's body motion would have been insufficient for 
Above right, a stroboscope of a man slipping, the picture being made for an advertisement 
could take the fall without injury. Four synchronized 


speediights were used and the total time for the action was 1/50,000th second 











FOUR FLOODS were used to light this bridal portrait, 
as shown in the diagram. The one at left rear was 
rather strong while the one at left front was weak. 
That at the camera was the fill-in light. The exposure 
was one-fifth second at F/16 on Super Pan Press Type 
B film, developed for six minutes in DK-50, one-to-one. 
The reproduction is from a projection on Indiatone, 
developed for two and a half minutes in D-52, one- 


to-two, at 68 . 


YOUR CRITIC feels that although the 
had a beautiful subject before him, he has failed to 


photographer 


do justice to her dignity and charm. How, let us ask, 
could the picture have been improved? 

First, the pose. We would have liked to see the 
bride posed more shoulders 
thrown back. We would have brought her arms for- 


erectly and with her 


ward and turned her head more toward the camera, 
at the same time raising the head slightly. Thus we 


would have added dignity while at the same time 
eliminating the severe shadow beneath the chin and 
line of the jaw. This shadow is so marked that, com 
bined with the narrow edge of hair which frames the 
face on the other side, it has the effect of a strap 


running beneath the chin. Turning the head more 


toward the camera would have brought more of the 
hair on the other side into view, making it look like 
hair rather than, as now, a silhouetted shadow of the 
face. 

A little more care 


in draping the gown would 


also have added to the composition as a whole. We 














would have spread if out more on both sides to break 
up the present vertical lines which lead the eye out 
of the picture. 

The lighting is somewhat unusual. Actually the 
two floods at the left serve as the main source, being 
balanced by the flood at the right. Thus there were 
too many lights, producing a cross-lighting effect which 
has flattened the entire figure. The strong flood (left 
rear) was too close and has caused a shadow pocket 


in the eye (which our proposed raising of the head 


would probably have corrected). By moving the strong 


flood a little more forward and removing the weak 
flood entirely, at the same time raising the fill-in light 
at the greater 


given to the face. 


camera, roundness would have been 

The background is mottied and could have been 
improved by burning-in the corners to give the figure 
more separation. Far better, of course, would have been 
a small light thrown on the background from a lamp 
concealed by the figure. The expression is excellent 
and the negative appears to have been well exposed 
and developed. While the projection was well exposed 
seems to have been an 


there uneven (and therefore 


unsuccessful) attempt to burn-in parts of the gown. 
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A Series of Articles 
BY JACK LEWIS 
Vil—Slides — Part One 


THE SAYING, 


later brought home to any one who is actively engaged 


“Time waits for no man,” is sooner or 
in television production. If an announcement is sched 
uvled to go on at 6:59:30 p. m., it 
6:59:41 


the 


cannot go on at 


p. m. To be able to cope with such situations 


photographer who wishes to engage in television 


film work must know every short the book, as 


been published. 


cut in 
well as some which have 

All this 

want a slide in anywhere from three to six hours, 
the Slides 
used a great deal by both stations and advertisers, 
also used 


never 


leads up to the fact that often a station 


it’s up to studio to deliver on time. 


are in conjunction with both film and 


commercials. 
standard 
the 35mm double-frame film size, 1x1¥.2, 


There are three sizes of slides in use, 


only one 
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Mounted 35mm film slide; actual size 


Professional 
Photographer 


the 


and 


is extensively demanded. While standard 3'%,x4 
used by some the 2x2 slide 
the 35mm often used. The 
production of the 35mm slide will accordingly be dealt 
with in this article. 


slide is stations, 


occasionally, size is most 


In’ making these slides, certain equipment is 
necessary, and essential. The writer after much experi 
the Leica 
being best suited for the job. This however is a purely 
personal opinion. Together with the Leica, the following 
equipment is necessary. A Focaslide copying attachment, 


to which 


mentation and research favors camera as 


the camera 
ground-glass focusing. 
the shifted over 
the lens. When ready to take the picture, the camera 
the 


is attached, permits the use of 
In practice, the lens is screwed 
into Focaslide, and the ground-glass 


is shifted over lens, and the unit is ready for 


shooting. 

Since the Leica has no bellows, an arrangement 
is necessary to permit focusing at all distances. This 
but the adjustable 
micrometer focusing mount is much better than extension 
Best the front end 


of the 90mm lens attached to the adjustable micrometer 


is possible with extension tubes, 


tubes. results were obtained with 
focusing mount. This enables you to work at a normal 
distance, rather than close to the copy. 

The entire unit described above is attached to an 
upright post, and a sliding arm makes focusing a simple 
matter. The post is attached to a 20x24 drawing board 
to make a single unit. The board should be accurately 
ruled in one-inch squares to make it simple to square 
up all copy. A sheet of plate glass is used to keep 
the copy flat. 

For illumination use one 
side of the unit. 


flood on each 
These are not mounted to the unit, 
but are on separate stands so the lights can be moved 


reflector 














about at will. Both lights are controlled from a single 
heavy-duty switch. 

These suggestions will enable you to set up your 
own unit. As to cameras, you can have your choice of 
any 35mm camera that has interchangeable lenses and 
will take extension tubes. Your stock house will prob- 
ably be able to make helpful suggestions along these 
lines. 

Also needed in the way of equipment will be 
35mm developing tanks, bulk film holders for respool- 
ing film, and a st ppiy of 35mm film spools. These are 
necessary because the two 
available in 100’ rolls only. 

There are two types of film that the writer finds 
ideally suited for making slides for television. For line 
copy, either microfilm, or high contrast positive film, 
ard for halftones, as well as line copy, Kodak direct 
positive panchromatic 


types of film used are 


film is highly recommended, 
There are many methods of making slides. We 
shall not go into all of them since you are of course 
familiar with making lantern slides. However, the writer 
prefers to make all slides by copying, rather than by 
reduction in the enlarger. If you are furnished an 8x10 
print and asked to make a slide, it’s much easier to 
copy directly on the film than to make a copy nego- 
tive and then reduce the copy negative by projection. 
The types of most used are reverse 
slides and positive slides. Often. reverse slides of line 
copy are requested because the white on black shows 
up better on the The station will often also 
use reverse slides to superimpose over live action for 
special effects. The 
either microfilm or 


two slides 


screen. 


reverse slide is copied direct on 
high positive. The 
pleted slide is then ready for projection. 

Often, 
halftone 


contrast com- 


there will be a 


line and 
copy. In instances the use of direct 
positive pan film is recommended. This film is a high 


speed panchromatic 


combination of 
such 
film, which is processed by re 
versal to yield transparencies of exceptional fine grain 
and quality. Thus, it is possible to avoid the 
mediate step and get a direct copy from the original. 
This film is available only on special order from East 


inter- 


man Kodak in 100’ rolls, and processing kits are also 
available. 

The processed according to the 
method explained on the film data sheet. Briefly the 
steps are: First — developer, hardener, bleach. These 
three must be 


film must be 


carried out in total darkness. Now, 
under an OA safelight, the film is put through a clear 
ing bath, redeveloper, rinse, and fixed in any standard 
fixing bath. A 20-minute wash completes the job, and 
then the film should be placed in a wetting agent bath, 
swabbed gently with cotton to remove the excess back 
ing, and dried. 

The complete time including washing is 55 minutes. 
Drying time under a warm air circulator will be about 
10 minutes. Drying should be thorough, lest the film 
buckle under the heat of 

The standard masks, 
bound between glass, and delivered to the client or 
station. 


the projection lamp. 


slides are then mounted in 


Briefly, these are the steps used in making slides. 
They are not difficult, (with the 
exposure times) are complete. Exposure is very impor 
tant in working with direct positive pan film, and the 
writer has found that the exposure range of this film 
is from 1/60th to 1/200th second at F/12.5 when 
reflector flood on each side of the copy. 


and exception of 


using one 

The accompanying the actual 
size of a mounted 35mm film slide. You will note that 
is a Ye" margin of space on all four sides as 
indicated by the dotted line. This space is necessary 


and will prevent the copy from running off the screen 


illustration shows 


there 


It's always a good idea to leave as much space 
as possible to prevent copy from being cut off. The 
aspect ratio of the 3x4, and the 
ratio of the slide is 1x1¥%, so allowances have to be 
made. 


television screen is 


In part two of this article we shall deal with the 
copy requirements of slides. It will pay you to furnish 
as much art and photographic possible. 
We shall also discuss the making of composites, strips, 


services as 


and other informational material. 


HECTIC BUT PROFITABLE 








JACKPOT ON THE CAMPUS 


By James Joseph 


MORE THAN ONCE ao gay college party has broken 
into “BYERS-VAN DYKE, HURRAHII’ as two 
college-aged photographers arrived for a routine job. 
The party is likely to be only one of a dozen, scheduled 
for the evening, which will contribute to the 1,000 
shots which this two-man team and their five associate 
cameramen will snap before night's end. 


cheers, 


For Schubert Byers and Truman Van Dyke, both 24 
and recent graduates from the University of Southern 
California, have discovered that contrary to the pop 
ular legend, the pot of gold is not at the end of the 
rainbow, but on the campus. What's more interesting, 
portion of their work on 
weekends and averaged 16,000 photographs a semes 


they've done the major 
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ter. In the process, they've managed through 


advertising and a compact organization to corral 
major share of the party, wedding and special events 


business on six Los Angeles college campuses and at 


Comments from Byers-Van Dyke on the illustrations on 
these two pages. Above left: “Every girl in this photo 
bought an 8x10 and also a wallet-sized enlargement 
of her face. The key to sales here was to get up high 
enough so that every face showed and none were con 
cealed or partly cut off.” Above right: “Formula for 
sale of a picture like this — get them to hold hands!’ 
Below left: “Note the smiles. Even though this is stifi 
and formal such a negative calls for many reprints be 
cause sorority girls buy time and again.” Below right 
To maximize sales, take an informal pose like this 


while no one is prepared. This is the same sorority 


but both photos sold extremely well.” Opposite page 


top left: Van Dyke working at a formal party; center 
“Party shots like this, at formal dances, are good for 
two sales plus the wallet-sized reprints; right: Byers 
on the job at a formal party. Lower right: “You can’t 


miss sales with party pictures like this one.’ 


six local high schools. Their fast-expanding 


grounds include such well-known universities 


University of California at Los Angeles, University of 
Southern California, Pasadena Junior College and 


Angeles City College 


hunting 


A system of appointing campus and house repre 
sentatives to look after their schedules has been the 
wedge which has put their foot squarely into nearly 
150 sorority and fraternity doors. Byers-Van Dyke's 
chief representative on each campus is a student who 
shepherds from 40 to 50 house representatives who do 
the actual ordering and collecting. Campus representa 
tives work on a percentage of sales basis, can earn as 
high as $80.00 a week for part-time work, and make 
it a duty to visit every sorority, fraternity and club 
each week. The campus rep talks with each group’s 
social chairman (who has a lot to say about who'll 
take the pictures). He notes parties which are sched 
vied, the approximate number in attendance and nails 
down the jobs. All work is strictly free lance, but 
Byers-Van Dyke demand and get an exclusive to cover 
each particular social function. No down payments, 
minimums or promises of sales are solicited. 

The house representatives, who actually live in 
the sorority or fraternity house, are Byers-Van Dyke’s 
immediate contact with individual customers. It’s the 
house reps’ job to collect for photographs, secure re 
orders and distribute the finished work. In payment, 
they receive free photographs, a percentage on really 
big affairs, and special discounts for unusual jobs 
which they are able to throw Byers-Van Dyke’s way 

“You've got to be more than just a good photo 
grapher,” concedes Byers. “You've got to be a psycho! 
ogist to maximize campus sales.” Rule One in their 
book: “Never photograph a guy alone. He won't buy 
his own photograph, nine chances out of 10. But put 
his arm around his girl friend, get him to cuddle up 
close, snap them with that starry look, and you've got 


a minimum of two re-orders, maybe more. 














Rule Two has all but given these youthful photo 
graphers ulcers: To maximize campus sales, you've got 
to produce the proofs when their utility value is at a 
peak. Friday-night, Saturday-night shootings are deliv 
ered on Monday. “Get the proofs the hands of 


the campus crowd the very first time they meet after 


into 


the week-end’s fun and you'll sell 50% more prints,” 
they advise. Each day that passes the hump of peak 
utility decreases sales. Show proofs a week later and 
you'll be lucky to sell 25% of what you've snapped 

“By then,” 
may have gone out of their eyes, and Saturday night's 
‘big love’ is just ‘another date.’ ’ 


says Van Dyke, “some of that starriness 


With such a firm foot in the campus door, new sales 


and new sources are constantly popping up. Students 
they've photographed through school get married and 
promptly think of Byers-Van Dyke for wedding pictures. 
Sororities and fraternities often 


want house albums, 


with a portrait of every member. Color is frequently 
requested. Two of Los Angeles’ smaller colleges heard 
the photographers, to do the 
work for their school annuals. To keep their customers 
happy, Byers-Van Dyke now shoot 50’ of 16mm silent 


black-and-white 


about called them in 


film at each major party and turn 
over the film to the house for the approximate material 


cost of from $5.00 to $10.00. 
like this 
photographers 


“Extras retain exclusive on the 
and it 


combination cinemato 


your 


campus,” the declare, proves 
they've absorbed a lot of the 
graphy-business course in which they both have degrees. 

Biggest 


Dance formals, 


money-making events, in order, are Big 


costume parties and initiations, and 
informal parties. Fraternity jobs, sans gals, rate near 


the bottom. Sorority girls buy five times as many 
photographs as frat men. The reason: many fraternity 
men are working their way through school or are on 
the G.I. Bill, and have to conserve their resources for 
the other hand, 


girls are more often than not riding through 


week-end social events. On sorority 
college 


on papa’s bank-roll, and have money to spend 
Keeping collegiates happy is a full-time job. Sour 

a BMOC (“Big Man on Campus’) and he'll probably 

swing his entire house to a competing photographer. 


That's the reason Byers-Van Dyke never refuse to snap 


a picture, even though the one who's doing the re 


questing is inebriated and a pest. Always eager to 


please, they give him a flash 
with the 


he won't 


with a speedlight but 


shutter uncocked. ‘“‘Doesn’t cost us a cent and 


remember that we took the shot anyway 


the photographers declare. 


Five Rolleifiexes, three Graphics and four speed 


Dyke's 
photo 


lights help keep unit cost down in Byers-Van 


big volume business. Six years ago when the 


graphers started shooting up the campuses, they had 
only a 4x5 army Graphic and used film packs We 
were to get coffee money out of a 
like that,” Extra 
now carried for the 


The 


lucky job with 


equipment they recall. batteries are 


speedlights on each job 


biggest bugaboo of specializing in campus 
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work is that there are nine lush months, and then three 
starving ones during vacation. The photographers turn 
to spot news photos, insurance work, and shooting 
local TV during the 
equipped with police 


slack evening 


newsreel sequences for shows 
Their 


have 


summer. two scout cars, 


receivers, turned many a into a 


profit. 

Monday, which is printing day, sees Byers and Van 
Dyke teaming up to turn out 250 4x5 prints an hour. 
At 5:00 P. M. the various house representatives, care- 
schooled by 
them when 


fully the photographers’ thesis of ‘‘sell 


hot,” to pick up proofs. 
A few hours later, hoppy couples are eagerly thumbing 


they‘re arrive 


through them with purchases in mind. 

Nearly two-thirds of all sales are paid by lump- 
sum check, drawn on the various houses’ accounts. The 
house representative is charged with collecting to reim 


burse the Where 


collegians necessary, 


house. collections from individual 


are losses have been extremely 
low, usually less than half of 1%. Losses are kept low 
because all month of the school 


year is strictly cash-and-carry, with 


work during the last 
re-orders paid for 
in advance. 


Most popular size on the campus is wallet sized, 
and then up to 4x5. Explain Byers-Van Dyke: 
a gal is going 
the guy propped up on her 
faithful 8x10 
likely to find herself a ‘one-guy’ gal whether she likes 
not.” Most groups, buy 8x10's, 
matte, for display and house albums. 


“unless 
steady, she doesn’t want an 8x10 of 
that 
she’s 


dresser. News of 


spreads fast on the campus, and 


it or social however, 


A typical Saturday night for Byers-Van Dyke sees 


both of them, and to five associates, set 


"FREE" PUBLICITY 


from three 








ting out for separate parties. Let’s follow Byers on 
one such typical day. He first calls at an early wedding. 
At 7 p. m. he arrives at a high school hayride, snaps 
two group shots and about 40 wallet-sized groups of 
romantic couples. “More more sales,” is Byers’ 
rule-of-thumb. By 8:00 P. M. he’s arrived at a small 
college banquet where he takes two group shots and 
four to five installation pictures. Then 9:00-9:30 finds 
him at a sorority pre-formal cocktail party, where he 


sex, 


takes 60 couple shots, candids and groups. From 9:45 
to 10:45, Byers is busily engaged at his first formal 
for the evening, where he'll snap about 150 shots. 
10:45 to 11:45 is another formal, and about the 
same number of photographs. By then it’s nearly mid- 


From 


night, and Byers is pretty weary, so he meets one of 
his other associates and together they call at the third 
and last formal 


12:30 
importan! to 


job for the evening. This is also a 
dance and two men work the job because by 
couples to drift 


as the dance draws 


begin and it’s 


work fast 


away, 
to a close. By about 
1:00 A. M., Byers and his photographers, who've been 
following a schedule as hectic as his, meet in Byers 
Van Dyke's studio and dark- 
room where by 3:00 A. M. they hang up their aprons, 
squeegee the last of more than 1,000 shots, and grab 
an early breakfast. 


four-room, second-floor 


150,000 
negatives on file — are cross-indexed by number and 
group 


All photographs — they have more than 


by the name of the party or social involved. 
This makes re-orders a simple job. 

And what about the cheer for “BYERS-VAN DYKE” 
that greets the pjhotographers at 


party? They think they’ve earned it. 


many a campus 
And what's more, 


they've hit the campus jackpot. 


GETTING YOUR NAME “IN THE PAPER” 


BY DAVID MARKSTEIN 


“LOOK AT THAT,” 
Studio’s name in a story again! The free publicity they 


wailed the receptionist. “Jones 


get! Why don’t the reporters ask us something some- 
times? Why can’t we get our name in the papers?” 


Why not! “Free publicity’ doesn’t just happen. It 


is the result of careful football-team 


precision execution of a program as thorough as that 


planning and 


used for any selling operation. 


Publicity isn’t by any manner of means a substitute 
for advertising. Rather, publicity and advertising are — 
to use the football simile again — like a speedy half- 
back and a sturdy blocking back. The halfback gets the 
results, in the form of 


touchdowns, but the unsung 


blocker contributes in to his 


Advertising and publicity are best teamed, advertising 


large measure success. 


Professional 
Photographer 


making the sales, with publicity helping to pave the 
way by making friends for the studio. 


Planning for a studio publicity program might 
break down into five phases: what publicity to get out, 
where to send it, who to cultivate, when to break a 


story, and how to insure publication. 


Taking the first what is a_ publicity 
story? What is good publicity — or is any publicity 


good? 


phase, just 


A publicity story is not only any one which does 
a direct selling job for the studio, but any story which 
indirectly tends to put it light. For 
example, a newspaper story about one unusual worker 
and the way he performs his job helps indirectly to 
build good will through the reaction of readers who 


in a_ favorable 





say to themselves, “That's a good place to work — 
treats its employees well.” 

To the old fashioned press agent, any publicity, 
good, bad or indifferent, was desirable as long as 
it included his client’s name. The modern public rela- 
tions specialist thinks otherwise. Sometimes in fact his 
job is to prevent, in so far as it can be done, the 
publication of articles and stories which reflect unfav- 
orably upon his company. The aim of a studio publicity 
program is not to put the studio name before the public 
in any way. Rather, it is to present the studio in a 
favorable light. 

Let’s look at a few examples of what a good pub- 
licity story for a studio might be. Usually, the photo- 
grapher himself doesn’t realize that there is story 
material around, but almost any good studio has scores 
of potential articles in its history, its personnel, its 
policies, and its promotional activities. 


In one city, a photographer displayed a loan col- 
lection of photographs to bring people into the studio, 
whom, he hoped, would see and be attracted by his 
own work also on display and make appointments for 
sittings. The people did come and some did make ap- 
pointments but results would have been far better had 
the photographer understood how to “merchandise” 
the publicity value of the loan collection. 

It was advertised twice, and a card in the window 
invited customers into the studio. That was all. 


Here is what he might have done to push the 
publicity value of that collection: First, he might have 
invited the newspaper editors and columnists to a 
private press showing. This would have been held after 
hours, so the reporters sent to see it would have full 
opportunity to concentrate their attention on the display 
and its story without being distracted by other people 
in the studio. 

The history of the studio — and it was bound to 
contain some interesting sides — should have been given 
to the reporters. Not merely told to them, but typed 
or mimeographed and handed to each. 

That's merchandising the publicity value of a pro- 
motion. Not all promotions, of course, have such excel- 
lent news story possibilities, but many that are not 
played up could be merchandised like that with ex- 
cellent results. 

Every employee of the studio did something before 
he came to work for you. What was it? Many of them 
were airmen who bombed Germany and Japan. Many 
did more prosaic things during the war, but some 
undoubtedly did downright unusual ones. Some may 
have been merchant seamen who were torpedoed, or 
who saw strange and unusual things. A girl may have 
at one time been secretary to a doctor — and any 
doctor’s secretary is bound to have accumulated some 
interesting yarns. 

Talking to the personnel often brings out an 
interesting anecdote, an unusual experience that an 
editor would welcome. In return for ferreting out a 
human interest yarn, he’ll usually mention that Joe 
Jones works for Smith’s Photo Studio. Not a big blurb, 


but something that makes Mr. Consumer think just o 
little more highly of the studio because it is connected 
with a person whom he admires (or he wouldn't have 
read the article). 

Have you any kind of employee benefit policy? 
Do you furnish insurance? Help to pay the hospitaliza 
tion costs of employees? Stories of employee relations 
that show the boss and his workers getting along well 
are in demand today. Talk to the editor! 

Newspapers (especially those in the community 
where the company is located); magazines; and radio 
programs offer excellent outlets for consumer publicity 

It is usually wise to cultivate key men — editors, 
announcers, and radio program directors. Contrary to 
prevailing opinion, most newspaper editors are glad 
to get publicity items, provided they are not expected 
to insert free advertisements in their news columns, 
and provided the publicity gives them something of 
real news or human interest value. 

When something pops that might be newsworthy 
— pass it on to the editors. Get to know them person 
ally, let them understand that you are eager to help 
them to secure facts, statistics, and human _ interest 
material they need, regardless of whether a story of 
value to you develops. 

It is axiomatic in the news-gathering business that 
there is nothing older than yesterday's news. So if 
something of immediate news interest does develop 
don’t sit on it. Release it while it’s hot. To get co 
operation from publication bosses, it is necessary to give 
co-operation. 

Ferret out the news for them. 

For example, getting back to the worker whose 
job, personality or past history may be unusual, if is 
wise publicity to “package” a story for the local paper. 
Follow up the information. Interview the man. Get pic- 
tures, and present the whole, in a unit, to the editor 
if you can. 

If you question your own ability as a writer, call 
the local editor and give him an outline of the story, 
letting him know that if he cares to send a reporter 
to follow up your tip, you will extend all the aid you 
can. 

There are hundreds of unwritten human interest 
stories floating around all the time that editors can’t 
cover because they don’t know about them. Tips and 
active help in following up such feature material are 
appreciated. 

To discover the hidden human interest material 
among his employees, one studio owner gave each a 
long, mimeographed form to fill out. This inquired 


into each employee's education, former employment, 
Army or Navy service if any, outside activities, asked 


whether he had ever won bowling or tennis champion 


ships, whether he had ever played on a champion or 
a runner-up softball team, found out if there were 
famous relatives in his family, and generally pried 
into his entire history. 

The answers that looked promising were jotted 
down in a notebook; then the photographer amplified 
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the information by a personal chat and, where a prom- 
ising story developed, got the employee’s permission 
to contact a publicity outlet. 

Being wise, he didn’t try to “flood” his local news 
paper with the stories. He called them to the editor's 
attention one at a time, a month apart. Several very 
interesting — and very profitable — feature stories 
were the result. 

Don't expect an editor to give a glowing account 
of your studio in return for such help. Consider a 
casual mention — so long as it presents the studio 
favorably, in a favorable-angle story — ample com- 
pensation. 

Stunts often help to focus news interest on a 
special promotion. But stunts can be overdone. To be 
effective, they must tie indirectly to the genuine news 
value of the story as it will be developed by the pub- 
lication. 

Many editors believe that a picture is worth a 
thousand words and, in any case, a story that is well 
illustrated stands a better chance of being used than 
an unillustrated article. In furnishing pictures for pub- 
lication, it is wise to be sure they have action and 
human interest. People like to look at people, and 
action attracts a reader's (and an editor's) eye. 

If a story is furnished, ready-written, in release 
form to the publication, it is vitally necessary that 
“slanting” be eliminated. It must be written as the 
reporter himself would write it, without selling plugs 
or superlatives. 





We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











HANGING FRAMES FLUSH ON WALLS 
BY THOS. C. JENSEN, AUSTIN, TEXAS 


| find it profitable to make use of spare wall space, 
especially in the rear rooms of the studio, for the 
display of frames, with or without pictures in them, 
because the more frames you show, the more you 
sell. However, | like them to hang safely and snugly 
against the wall and | don’t want to remove the 
sliding backs. So, ! take all the packing out of the 
frame, removing everything except the glass, and the 
print or a light sheet of paper matching the color of 
the frame. This permits the sliding back to fit much 
closer to the front of the frame and | hold it there 
by forcing bits of rubber tubing under the rebate 
at each side. This leaves just enough of the edge of 
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the rebate free at the top so the frame will hang, 
flush against the wall, supported by a couple of small 
brads or tacks. For different thicknesses of frames | 
keep on hand three sizes of rubber tubing, one of 
which will always work. 


NEGATIVE STAINS FROM RED PROOFS 
BY JACK GREEN, COLLEGE STATION, TEXAS 


For those who use red proofs this may be of help. 
Sometimes a red proof will cause a greenish stain on 
a negative which in turn prints out white and requires 
much later spotting. The next time such a_ proof- 
stained negative appears, put it in an acid short-stop 
bath for a few minutes, whereupon the stain will dis 
appear. Wash the negative carefully afterwards. 


MAKING LINE COPIES WITHOUT SPECIAL 
DEVELOPER 
BY KENT BELLAH, SAINT JO, TEXAS 


For line copies made on process film it is not necessary 
to use a process developer. Dektol or D-72 will give 
satisfactory contrast. Use a one-to-one solution and 
develop for five minutes at about 72 . The exposure 
should be on the full side, probably half a stop more. 
This will give practically as good contrast as process 
developer. Low-contrast continuous-tone originals, such 
as faded prints, can be copied with the same film 
and developer, but the developing time should be 
about three minutes at 68 





Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Grafic Stainless Steel Products, Inc., 64 W. Illinois St 
Chicago 10, Ill. will send on request, without charge, new 
cotalogue of their wide and complete line of Grafic stainless 
steel processing equipment — everything from small trays 
and tanks to complete semi-automatic vane agitation system 
for most precise color processing. New additions to line are 
Grafic Cut and Film Pack Holder accommodating 12 negatives 
(same or different sizes up to 5x7) at one time without 
hangers; new quart measure and special liquid stainless steel 
cleaner. 


Voss Photo Products Co. have added Paste! Colored 
Mounts, in all standard cclors, to their line of mounting 
For $1.00 they will send special kit including folders, mount 
boards cnd easels 


Revere Camera Co. have unveiled three new home movie 
cameras. Revere **50°’ (costing only $49.50) is compact, light 
weight 8mm with F/2.8 coated lens in long built-in lens shade 
(allowing shooting while facing sun) and extra powerful motor 
running 10’ film per winding. Has click stops for accurate 
exposure settings; automatic footage meter; exposure guide 





run; single built-in 
spool 


also 8mm and 


continuous frame exposure; 
“Drop-In’’ loading offering economy of 
of magazine loading “46, 
$99.50, features magazine 
adjustable 


finder; 
film with ease 


view 
Revere costing 
fast, simple loading 
which coincides finder to 
flick of finger. Other advantages are F/2.5 coated lens; 
frame exposure; 
indicator; exposure guide; 
44°" is ultra light 
at $129.50 with 
lens, 
with 
finder 
each 


and 
lens 


new 

with 
single 
footage 


Revere 


view finder 


continuous run; five operating speeds; 
interchangeable 


weight, 


lens mount 
compact, palm-size camera priced 
coated F/2.8 
newest type magazine loading 
turret and streamlined adjustable 
can be shot from 
finder merely by 


fine half-inch 
combines 
rotating three 
Three different 
sighted through 
adjustment; color and black-and-white 
changed even in full daylight. In 
offered 40°" 


universal focus 


and Revere’s 
lens view 


views same position, 
slight 


film may be 


same finder 
instantly 
addition has all features 


in Revere 


. Trans-Gel Products, Inc. announce revolutionary process 
called Perma Stat, employing bichromate stabilized gelatin 
emulsion, reproducing on plastic, metal, 
wood, any other surface, any 
to be 
against 
then 
Because 
light do not 
exposure, the 
into dye of desired color, 
cold water. 
required and any number of 
registered in sharply detailed 
becomes material 
peel. 


which makes possible 
glass, leather or 
thing photographed, 
reproduced is 


non-porous 
drawn or printed. 
photographed and negative is 
surface to which emulsion has 
exposed briefly to 
ordinary daylight, 
affect emulsion, 
Perma Stat is 


written, Copy 
placed 
been applied. Negative is 


carbon arc or ordinary sun lamp 


incandescent or fluorescent 
no darkroom is required. After 
completed by dipping 
followed by quick rinse in clear, No plates or 
screens are 


fectly 


colors may be per 


form. Emulsion practically 


part of and will not chip, fade, crack nor 


Details on request 
Shave-less 
talc-cream in 


Products Corp. offers 
tubes containing 
Called Shave-less, 


seconds, 


non-greasy, 
six-month 


non-sticky 
supply at $1.20 
tiny amount applied to face, 
completely eliminates ‘‘beard shadow’’ 
gives appearance of Simplifies problem of 
photographing men whose heavy up again 
hour or 


including tax 
taking only 10 
and shave. 
beards 


retouching 


clean 


show only 


two after shaving; cuts costs 


Spiratone, Inc., makers of auxiliary wide angle and 


telephoto lens, have prepared 12-page booklet 
common questions 


answering most 


concerning such lenses. Free on request 
Tiffen 
holder for 
épened any filter 
of push button 


box, 


Mfg 
filters 


Co.’s latest is durable 
Called Select-A-Filter 

desired 
filter 
eliminating usual 


transparent 
Safe, 
easy 
selector — set of 
fumbling and 
holds six filters, 


plastic 
when box is 
by means 
buttons at end of 
Small 
lens shade and adapter ring. Tension 
springs hold filters securely in place, moulded grooves separate 
each from the other. Series #5 $2.50; #6, 
slightly $2.75. 


lifts up for removal 


time-wasting and 
compact, 
costs Series 
larger, 


Photovolt Corp 
and 


announces new Photoelectric Densitometers 


for transmission reflection, designed for black-and-white 


as well as color work. Transmission densitometer serves for 


density measurements on and for 
transparencies, 
densitometer 
moking it 


negatives color analysis on 


color including motion film. Reflection 


shade and 
to measure ‘Ye 


picture 


permits color tests 
possible 
Photoelectric part of 
Model 501-A_ which 
light measurements, 
boards for 


(Illustrated) 


on positive prints, 


diameter 


and even less 


equipment is Electronic Spot-Photometer 
sensitive 
base 


printing 


types 
on enlarger 


separately for all 
light 
determination in 


serves 
including 
exposure 


readings 
projection 


1\ 
@@ Photovolt’s new trans 
mission densitometer 


The Iloca Stereo 


Ercona Camera Corp. are now importing from Germany 


model of lloca Stereo 


completely 


new camera, called Iloca Stereo |! 


redesigned and incorporating 


24x33mm, yielding 30 
permitting use of 


many new features 


New frame size is tereo pairs to 36 


exposure roll and 
matched F/3.5 


trols are 


shorter focal length 35mm 


llitar lenses. Centrally located, coupled con 
though 
permitting use 
Prontor-S 


release 


visible from top. Focusing is accomplished 


center wheel actuating twin helical mounts, 


of sunshades, filters, etc 
one to 1/300th 
Other 
exposure preventive; full 


Shutters are 
with body 
features are delayed 
flash 
All-metal 


with speeds 


second, to minimize vibra 


tion. action self-timer; double 


synchronization; almost complete 


elimination of parallax 


price $125.00 


finished in chrome and 


leather — (Illustrated) 
Eastman 
Matrix 


Kodak Co., Rochester 4, N. Y 
which 


matrices 


announce new 


Kodak Film Punch assure 


thereby 


quicker and more 


Kodak 
prints 


accurate registration of 
Dye Transfer 


Designed for 


speeding up 
print and 
perforating matrix 
film for 
both 


simultaneusly 


process producing better color 


film and reperforating pan 
matrix 


to fit 


use with Kodak Register Boards. Perforation 


large and small register boards ore punched 


though extra 
which 


with 


e $41.50 


perforations do not interfere 


operations regardless size board is used. Pr 


Director Products, Inc. are 


Rectaflex 


importing two 
both 
Patented 


Italian 35mm 


cameras, precision-built 


direct 


and Rectaflex Junior 
focusing ground-glass 


eliminating paraliax, 


type Duo-Focus system, 


employs circle in 
in which subject is shown without diffusion 
bisected by narrow 
tilted subject is out of 
adjusted 
operation 


center of 
Circle 


subject 


ground-glass 
diagonally 
strip; if portion of 


within strip. is 


slightly focus, coming into alignment 
as focus is 
Duo-Focus 
second; is 
F/2, 
in bayonet 
lenses 


Lenses may be 
Rectaflex has 
available with Angenieux F/2 
F/1.8 of 
mounts 


changed without affecting 
1/1000th 
Schneider 
Voigtlander F/1.5, all 


speeds one to 
Xenon 


Angenieux coated and 


Camera mount provides helical focusing, 


are easily removed yet lock in place at all times 


Synchronized for 
built-in A.S.A 
chromium 


flash at all speeds, also speedlight, has 
All-leather 
to $475.00 
most above 
level ground-glass focusing but highest shutter 
Available lenses are Beta F/3.5, 


F/2, price 


film speed indicator 
Price $250.00 


incorporates 


covering and 
trim depending on len 


Rectaflex Junior features with eye 
speed is 1/500th 
F/2.9, Schneider 


$189.50 to 


Angenieux 
Xenon 


$219.50 


(depending on lens) being 


‘Tis Here, Maybe! 





(Continued from Page 18) 


M The Pako Corporation of Minneapolis, continuing 
their the best 
owners of Pako equipment, 
their 


one-week 


policy of assuring possible service to 


conducted in December 
These 


and 


another of schools. 
both 
repairs and are attended by representatives from their 


distributors in all parts of the country. 


semi-annual service 


intensive courses cover service 


W@ Lawrence C. Marble, 56, who started in photography 
as an apprentice at the age of 15, served as an aerial 
photographer in the Navy in World War I, and owned 
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the Montrose Studio, Columbus, Ohio, for 17 years 
until he sold it six years ago, died in hospital in that 
city on October 19 as the result of a heart ailment. 
In recent years his attention had been devoted to the 
motion picture field, though he still enjoyed a wide 


acquaintance in the profession 


@ Missouri has lost another old-timer in the person of 
J. J. Heeney, photographer of 
October 15 at the age of 80. 


Joplin, who died on 


@ Alfred Kramer, well-known to many professionals in 
St. Louis who ranked him as the best retoucher in that 
city, collapsed and died in the street on October 18 
Although he was 61 and had been suffering from heart 
trouble for his death came as a severe 
shock to his many friends 


some yeors, 


MW Herman C. Bryant, 55, who retired somewhat more 
than a year ago after a quarter of a century on the 
photographic staff of the San Francisco News, died 
15. He had been head of the staff for 
a decade, and also active in press photographic asso- 
ciation affairs. 


on December 


Called to active duty with the Marine Corps recently 
was H. Winfred Boaz, for the past two years associated 
with his father H. W. Boaz in their studio in Galax, Va. 


M@ The Wollensak Optical Company of Rochester, larg- 


est suppliers of lenses and shutters for the camera 


manufacturers of 
York 
Foyer, 


America, recently opened a New 
12 E. 41st St., with Miss Bea 
formerly with Arel of St. Louis, as district 
While Wollensak today are devoting much 
of their attention to the amateur field, their profes- 
sional lenses still retain a firm place in the affections 
of many studio owners. 


sales office at 


manager. 


® Harry Golladay, 76-year-old retired photographer of 
Cincinnati, died in hospital there on December 21 as 
the result of burns suffered at his home earlier that 
day when his clothes were set on fire by a match-head 


Professional 
Photographer 


Delegates to the or- 
ganization meeting 
of the new Profes- 
sional Photographers’ 
Association of Cali- 
fornia. See page 8 


which flew off when he attempted to light his pipe 
Incapacitated by arthritis, he was unable to leave his 
chair or beat out the flames 


Bw. Alien 
Parlin, N. J., 
Products 
district 


Taft, former assistant manager of the 
plant of the Du Pont Company’‘s Photo 
Department, has appointed assistant 
manager of the department’s Chicago sales 
office, according to an announcement by K. T. Moulin, 
director of sales, on January 3. Manager of the Chicago 
office is Robert J. 


been 


Perrine. 
Ml Edward H. Roberts, who founded the big £. H 
Roberts Portrait Company of Kansas City in 1905, and 
was its president until he retired a year ago, died on 
December 20 following a heart attack. The firm is one 
of the larger ones in the country specializing in enlarg 
ing, color work and similar services to the trade. 


M The Standley Studio in Colorado Springs, Colo., has 
been bought by D. L. Hopwood, established for many 
years in Denver. The studio was noted for the large 
file of scenic negatives of the area which the late 
H. L. Standley, who died last March at the age of 70, 
had spent the 
Mr. Hopwood 


better part of a lifetime accumuiating. 
will specialize on scenics and murals 
at the Colerado Springs studio and has sold the com- 
mercial department of his Denver establishment to Jack 


Foster, associated with him for the past year. 


M@ Citizens of Fall River, Mass., were all steamed up 
in January due to the activities of a solicitor who, 
claiming to represent a Bridgeport, Conn., studio, col- 
lected deposits in exchange for coupons to be presented 
upon the later arrival of a cameraman. When, within 
the specified period, no cameraman arrived and the 
victims began telephoning the Bridgeport address, they 
discovered that no such firm existed. 


M Arthur Eugene Schaefer, 25-year-old photographer of 


St. Louis, was arrested on January 6 on charges of 
obtaining $2,400.00 under false pretenses in connec- 


tion with plans for a photographic studio. The com- 





plainant averred that in February, 1951, he had turned 
that most of his savings — to 
Schaefer on the latter's promise to open a studio and 
give the complainant a job. Schaefer, who was held 
following the arrest, said he was operating a bona 


over sum — life’s 


fide studio which has been slow in producing income. 


M@ The 8th International Exhibition of Photography by 
the Norton-on-Tees Photographic Society will be held 
from May 31 to June 15 at Preston Hall, Eaglescliffe 
The closing date is May 7 and entry forms may be 
secured from James B. Milnes, Hon.Exhib.Sec., 10 Whit- 
ton Road, Fairfield, Co.Durham, 
England. 


Stockton-on-Tees, 


W@ Albert Barden, commercial photographer of Raleigh, 
N. C., is justifiably proud of the very handsome “North 
Carolina Calendar for 1952,’ in which he — providing 
the illustrations — collaborated with an engraver and 
a printer, both Raleigh concerns. 


the 4th International 
Color Slide Exhibition, sponsored by the Berks Camera 
Club. Closing date is May 19 and entry forms may be 
obtained from Norman E. Weber, Chairman, care of 
the club at 550 N. 11th St., Reading, Pa. 


B Announcements are out for 


B mrs. Edward F. Canby, who carried on her late hus- 
band’s studio in Xenia, Ohio, from his death in 1945 
until she sold it to Arthur Robeson Steddom in April, 
1949, died in a Xenia hospital on January 10 at the 
age of 73. In failing health for a year, she had been 
seriously ill for the previous two months. 


Philip Mlodinoff 
Continued from page 29 


position — a pleasant variation from the customary 
bride-in-the-center arrangement — and 
which lighting has emphasized the contrast between 
the white gown of the bride and the pastelle shades 
of the attendants’ both of the other 
portraits we were especially struck with Mr. Mlodinoff’s 


the way in 


costumes. In 


care and artistry in posing hands, too often neglected 
in the general excitement surrounding a bridal sitting 
and the necessity of giving full display to gown and 
bouquet. 


Our thanks, and those of our readers, to Philip 
Mlodinoff for devoting what must have been no small 
amount of his thoroughly occupied time to taking (or 
having taken) this remarkably excellent set of pictures 
of his studio and for accompanying each with, the 
meticulous detail which has enabled us to describe his 
studio so accurately. We have no doubt that a man 
who can dream up and organize an establishment 
like his will have little trouble keeping it busy enough 
to get his considerable investment back in short order. 
The best of good fortune to you, friend Mliodinoff. 





A BUY OF A LIFETIME! 


BRAND NEW 
24x34 and 4x5 


PRESS CAMERAS 


Brand new 21%4x3 4 Busch Press- 
man with 4.5 lens in ‘sync’ shutter, 
coupled rangefinder and optical 
view finder. 


NOW $120) reciors reas 


Brand new 4x5 Busch Pressman 
with 4.7 lens in Synchro-X shut- 
ter, coupled rangefinder, optical 
view finder. 


NOW $429.50 ovis 21505 


Mail orders filled. Add postage. 


WILLOUGHBYS 


WORLD‘S LARGEST CAMERA STORE 


110 WEST 32nd STREET e 113 WEST 31st STREET 
NEW YORK 1, N. Y. ~ LOngacre 4-1600 














Brown Fiimgraphics 


Continued from page 38 


effect of predominance of paraphernalia is usually 
arrived at by either double exposure or combination 
In this 


usually blacked out by use of a mask. 


of two negatives. latter event, the portrait is 
The use of 
two enlargers enables Jimmy Brown to work efficiently, 
fast and in such a way as to be able to gauge various 


intensities of enlargement. 


Jimmy Brown uses all possible makes of cameras, 


lenses and shutters. Sometimes, after taking a large 


CUSTOM COLOR 
SHEET FILM PROCESSING 


Tu 


Chroma COLOR pines 


1301 ROY ST. SEATTLE 9, WASH 
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Low Priced School & Club Folders 
PHOTO MOUNTS 
Send $2.00 for large variety sample 
assortment folders and easels. 


Musical, Non-Musical, 
ALBUM Wedding, Baby, 
Confirmation 
JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 











WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 
Pass Cases, Photo Loose Leaf Sheet Protectors. 


COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 
and fast dependable service. 


ie’ 1 OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 




















negative, he decides to reduce its size. At other occa 
sions, he uses a 35mm negative as a component part 
of a large size composition. He prefers speedlights 
in ordinary work to flash and flood. The stroboscopic 
flash 


specifications. 


unit he uses for 


built 


multiple exposure has been 


according to his own 

All in all, it can be said that James H. Brown is 
a wizard of photographic equipment who does not 
kind of he holds hands. 
He knows the effects he wants to produce, and he is 


perfectly qualified 


care what material in his 


to produce them whether he has 
only an enlarger, a camera or merely a darkroom at 


his service. The finished product 


and how it 
was arrived at is of no importance. He is firmly con- 
that the hand of 
layman is no better than a paint brush in the paw of 
an animal. 


is art, 


vinced the camera in the untrained 


To prove his point, he once entered a 


number of his modernistic abstracts in a _ painting 
exhibition. The judges not only permitted the showing 
of these photographs but 


their 


were quite enthusiastic in 
praise. 

James H. Brown does not venture to prophesy the 
future developments in photography. Universal use 
of multiple flash photography will long be prohibitive 
on account of its cost. Abstract or non-objective photo- 


graphy appears to be a leading trend for the future, 








| 2—BACKGROUNDS IN—1 
Black & Gray Roller Screens 
96"Lx6'W & wall brackets $19 
Screen & 2-portable stands $34 
(Roller screens to 150” cloth) 
Draw |t koround " ’ 
All colors, fabrics. Send siz 
CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 





perhaps less as far as lucrative branches of profes- 
sional work are concerned, but rather as an outlet of 
the creative photographer who prefers to deviate from 


the routine of ordinary work. 





TOO LATE TO CLASSIFY 


RETOUCHING AND ETCHING 
for regular portrait and 
town, Pa. 

HELP WANTED—RECEPTIONIST with sales experience. High 
type clientele. Northeast. Write J-12 care this journal 3-1 
HELP WANTED—EXPERIENCED PHOTOGRAPHER or serious 
amateur, man or lady, for photo studio. Salary and percentage 
Send details, photo. Box 145, Williston, N ; 

HELP WANTED—PHOTOGRAPHER-OPERATOR for well established 
studio, Ohio city 50,000. Good opportunity. Babies a specialty 
Absentee owner. Box 155, Athens, Ohio 3-1¢ 
HELP WANTED—PHOTOGRAPHER—For nation wide military 
publishing firm. Must be free to travel and own auto. Selling 
experience desired. Salary plus commission, bonus, and travel 
pay. Definite advancement possibilities. Send complete personal 
history and photograph to Army and Navy Publishing Co., Box 
950, Baton Rouge, La 3-l¢ 
STUDIO FOR SALE—PORTRAIT years downtown 
Seattle. 4,000 square feet on Two posing rooms, 
three studio cameras, cameras, strobolites, 
studio and portable, Macvan 70mm magazine with Steinman 
processing. Modern mass production equipped throughout 
Recently remodeled, new rugs, etc. Long standing school con 
tracts. $7,000.00 required. Write R-66 care this journal. 3-1 
STUDIO FOR SALE—Specializes in babies. Ohio city 50,000 
Fine location. Absentee owner. Box 155, Athens, Ohio 3-1 
PORTRAIT AND COMMERCIAL studio. Half interest in studio 
established over 28 years in Macon. O. J. Stevens, 778 Orange 
Terrace, Macon, Ga. 3-1c 
PORTRAIT ARTIST—Oi!l and airbrush water coloring. High 
quality work, reasonable prices. Will color one free sample 
Louise Meier, 3714 Wrightwood, Chicago 47, III 3-3¢ 





carefully 
school work. 


done 
Mary 


Reasonable 
Ebaugh, 


rates 
Stewarts 
3-1¢ 


studio, 45 
two floors. 


two Graphics, view 





MISCELLANEOUS 


LOW COST photomounts 3x5: $3.00/100 in attractive, 
grain, gray cover; $3.80/100 for deckled, maroon 

5x7: $4.80/100 for gray and $5.50/100 deckled maroon 
1,000 rates cheaper. White folders available at similar low 
prices. 2% discount prepaid orders, F.O.B. here. Free samples. 
We also make 2x3, 3x4, 5x3, 7x5, 8x10, etc. Penn Photo 
mounts, 335 Woodland Ave., Glenolden, Pa 1-3¢ 
PHOTOGRAPHERS WRITE for literature on the Easomatic pro 
duction easel, inexpensive addition to your present equipment, 
speeds up print production 25% or more. 10 days trial, 
back guarantee. We even pay return postage 
B.M.D. Mfg. Co., Box 486, Lakeview, Ohio 

PEASE DRYER, electric 110-volt, cylinder 12” 
long. Good condition. $100.00. Superior 
W. Superior St., Chicago 10, Ill. 





wood 
folder 


money 
if unsatisfactory 


diameter, 
Engraving Co., 





EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 


Write For Free Circular 
or Send Check $14.50 


325 Mill St. Bristol, Pa. 
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PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY § “iis. 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 














hilborn 


PHOTO PAPER COMPANY 


2911 First Avenue East 
Cedar Rapids, Iowa 


Pioneers in the manufacture of quality photo paper since 1895. 





Through the years COLOMA has been winning 
praise from leading photographers 


Coloma, a fast bromide projection paper is favored by 


leading photographers everywhere. It is available 


contrasts and 12 surfaces. 


in 4 


Coloma offers uniform quality 


and unusual gradation of tones from black to white 


assures repeat sales and customers satisfaction. 


Order an 


adequate supply of Coloma today. 


FREE SAMPLES AND CATALOG ON REQUEST 





STRUCTOR AN EXPERT... 


... in the fields of PORTRAIT, 
COMMERCIAL, F ASHION 
and DIRECT COLOR photog- 
raphy, CAMERA MECHAN- 
ICS and REPAIR. Every grad- 
uate —men and/or women — 
qualified for a professional job. 
Modern equipment, low tuition, 
dormitory facilities. Send today 
for free booklet P, 


PROGRESSIVE 


SCHOOL OF PHOTOGRAPHY 
186 SHERMAN AVE., NEW HAVEN 11, CONN. 











Broken Film Holders Repaired 


Only factory approved materials used — holders 
anly size up to 5x7, only $1.75; 8x10, $2.25; over 
8x10, $3.00. 


HERE’‘S WHAT YOU CAN BUY FOR ONLY 


@ Relacquer Holder 
75 @ Replace with New Tape 
@ Check and Repair Light Traps — 
Replace Broken Flaps 
ae 


Check and Reglue All Loose Joints 
ALL WORK GUARANTEED 


NATIONAL FILM HOLDER CO., INC. 
2330 N. ST. MARY’S ST. SAN ANTONIO, TEXAS 








NEW! MONKEY PUPPET - DOLL 


PUPPET Best puppet on the market—we're making these 


especially for studio trade. Lifelike colored face, brown 
rayon mohair. Large man’s size—complete with 5 extra 
squeakers $2.50 
DOG PUPPETS Best one ever made—cream color—large 
brown ears—heavy duty squeakers including 5 extra $2.95 
MONKEY AND DOG PUPPET—Special $5.00 
DOLL Wired arms and legs—a very attractive monkey doll— 
dark brown color $3.95 
MICKEY MOUSE — MINNIE MOUSE — DONALD DUCK — 
PLUTO puppets—(rubber heads) that make noises. Each $1.50 
Set of 4 including extra squeakers $4.95 
SAMPLE OF GIMMICKS—complete set of 25-30 toys for 
children’s giveaways—all good items (sample of each) $2.50 
Cash with order — We prepay postage . . . 
NEW PRICE LIST NOW READY ON OTHER TOYS & SALES 
IDEAS. Many new items added to the line 
New 24 Page Catalog Now Ready. Write for Copy Today. 
@ PHOTO MAILERS @ NEW PROOF ENVELOPES 
New price now ready — lowest prices — many new ideos — 


THE PIERCE COMPANY _ ,27°5 Nicollet Ave.. 


Minneapolis 9, Minn 
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My own Press Agent? 


9 Yup—that’s exactly what my Poblocki display case has 





become—working day and night to show my best 
work to the public—selling more sittings. 


The investment is small for a lifetime case with 
exclusive features such as weatherstrip, shadow- 
less illumination {optional), tamperproof lock, 
heavy extruded aluminum frame. 


Write now for 
= further information. 


(j Foblock? AND SONS 


2158 So. Kinnickinnie Ave. 


WAUKEE 7, WIS. 
caine MILWAUKEE 7 I 

















for the porticuler artist 
SEND FOR CATALOG 


Number 52 


910 WEST VAN BUREN STREES, CHICAGO 7, ILLINOIS 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel. 519 Caxton Bidg.. Cleveland 15, Ohio 12-tf 


YOU'LL BE SURPRISED 


Nonpareil Abrasive Reducer is the 


quickest, safest and finest preparation yet produced for local 
negative reduction Reduces highlights but spares adjacent 
image. Libero! jar, $1.00; sample, 25c. Stempel Studio 
401% Jefferson St., Burlington, lowa 3-1 
FOR SALE: Special Graflex Series D, 7%" KA uses 4x5 film 
or 7Omm roll film, quickly interchangeable. Complete with 


cut film magazine. 100 ft 


roll magazine, pack adapter, holder. 


$165.00. 12” F/4.5 Aerostigmat lens, $25.00. Robertson Studio, 


Bartow, Fla 


3-1 





“DE LUXE SPECIAL” ELECTRIC RETOUCHING 





AND ETCHING MACHINE 
$250.00 value for only $125.00 
Convenient ‘‘easy payment’’ terms 
Used, endorsed by studios and pro 
fessional retouchers. Bettar work in 
1/3rd the time, users report. 
Satisfaction guaranteed 
Write for full details. 


H. K. WILLIAMS CO., MOLINE, ILL, 





PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


BIG INVENTORY sale. Real bargains. All goods sent on 15-day 
trial, cash freely refunded if not satisfactory. 15” Carl Zeiss 
Unar F/5, like new, $150.00; 12” Kodak anastigmat F/4.5, 
like new, $90.00; 16” Dallmeyer Stigmatic F/6, Waterhouse 
stops, $100.00; 18” rapid rectilinear F/8, in barrel, $30.00; 
10” Cart Zeiss double Protar combinations 1642” and 19”, 
like new, Acme shutter, $175.00; 12” Bausch & Lomb Protar 
combinations 19”, 23”, Betax shutter, like new, $135.00; 12” 
Schneider Xenar F/4.5 in barrel, $100.00; 10” Bausch & Lomb 
1C Tessar coated F/4.5, new, $135.00; 8%” Bausch & Lomb 1C 
Tessar F/4.5 new coated, $100.00; 12” Bausch & Lomb Tessar 
F/4.5, Betax shutter, $150.00; 17” Voigtlander Collinear F/6.3, 
$150.00; 12” Heliar F/4.5 in barrel, $100.00; 14” Goerz 
Celor F/5 in barrel, $125.00; 1642” Goerz Celor F/5, $150.00; 
19” Goerz Celor F/5, $160.00; 16%” Ross Xpres F/4.5, like 
new, $200.00; 16%” Heliar F/4.5 with Packard shutter, 
$200.00; 12” Goerz Dagor F/6.8, new, in barrel, $200.00; 


12%" Cooke portrait lens Ser. I! F/4.5, diffusion device 
$100.00; 19” Goerz Dagor F/7.7 in barrel, $300.00; 16” 
Dalimeyer 3A portrait lens, $60.00; 10%” Ilex Photoplastic lens 


F/4.5 in barrel, $45.00; 18” Taylor Hobson rectilinear F/8 
$70 00; 12” Wollensak Velostigmat F/4.5 in Synchro shutter 
$125.00; 19” Heliar F/4.5 in barrel, $175.00; 14” Ektar F/6.3 
in barrel, $160.00; 9%” Goerz double anastigmat (Dagor) 
F/5.8 in barrel, $80.00; 6” Carl Zeiss Tessar F/4.5 in barrel 
$40.00; 13” Cooke F/5.6, diffusion device, $70.00; 14” Goerz 
Celor, Universal shutter. $150.00; 16” Goerz Berlin Hypar 
F/4.5, like new, $225.00. Hundreds more. Send for big list 
of lenses. State requirements. Fifty years without a displeased 
customer. Joseph Smith, 735 Fulton St. Brooklyn 17, N. Y. 3-1 


SALTZMAN ENLARGER — slightly used as good as new. Model 
30 W. A. H. G. Holds negatives up to 11x14; with color cor 
rected lens and accessories. Enlarger calibrated to 19” Goerz 
Apochromat Artar F/11 lens. Automatic, $2,500.00. Superior 
Engraving Co., 215 W. Superior St., Chicago 10, III 3-1 








ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 


QUALITY WORK AT REASONABLE PRICES. 


COLORING COPYING ALBUMS 
DEVELOPING ENLARGEMENTS FRAMES 
PRINTING REPRODUCTIONS MOULDINGS 
RETOUCHING RESTORATIONS PHOTO MOUNTS 


SPRAGUE-HATHAWAY, INC. 3.°%""° 


WRITE FOR QUOTATIONS. 


West Somerville, Mass. 
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Schedule of Coming Conventions 
(The sooner your organization’s dates are established and listed here, the better!) 
Organization Dates City Headquarters For Information 
Hotel Write 
Prof. Photog. Assn. Mar. 23-25 Wichita Broadview A. D. Wichers, M.Photog., 
of Kansas Pres., 821 Kansas Ave., 
Topeka 
Indiana Assn. Mar. 23-25 French Lick French Lick D. S. Stouffer, Pres., 311 
of Photogs. Springs N. Niles Ave., South Bend 
Missouri-I}linois Mar. 30- St. Louis Sheraton Paul Wingo, 405 Main St., 
(Bi-State) April 1 Joplin, Mo., or Louis 
Pavledes, 820 Main St., 
Mount Vernon, II. 
Arizona Prof. Apr. 19-20 Paoenix Westward Ho Ivan J. Mashek, Pub. Chrm., 
Photog. Assn. 522 N. Ist St., Phoenix 
Southwestern April 20-22 Fort Worth Texas G. J. Shrader, Sec., 117 W. 
Photog. Assn. 6th St., Little Rock, Ark. 
North Carolina Apr. 20-22 High Point Sheraton F. Leon Joyner, Sec., 
Photog. Assn. Box 109, Henderson 
National Press May 2-5 Galveston Galvez Ollie Atkins, Sec., Box 6098, 
Photog. Assn. Arlington, Va. 
Prof. Photog. May 11-13 Des Moines Savery Roland Townsend, Sec., 805 
of Iowa Locust St., Des Moines 
Florida Photog. May 19-21 Miami McAllister Richard Phillips, Sec., 1107 
Assn. S. Florida Ave., Lakeland 
Rocky Mountain Sept. 7-9 Denver Albany Ken. Ball, Sec., 
Prof. Photog. Assn. Casper, Wyo. 








NEED — Pako glossy dryers, dopers, Velox rapid and Kodak 
automatic printers. Must be modern — in good condition. Cash 
or trade. Mid-West Photo Supply Co., 27 E. Adams St., 
Chicago, III 3-1 


FOR SALE: 8x10 Ansco studio outfit, $275.00; 8x10 Crown 
copying, enlarging and reducing camera with laboratory stand, 
like new, $300.00; 5x7 Eastman autofocus enlarger, model D 
with three diffusion discs, like new, $415.00; Eastman Pro- 
fessional print dryer, $155.00; Kodak print straightener with 
new belt, $255.00; 8x10 Eastman commercial camera, $97.50; 
57 Apac printer, $225.00; 10” B.&L. Tessar F/4.5, $75.00; 
12” Kodak anastigmat F/4.5, Compound, $97.50; 142" B.&L 
Tessar F/4.5, $122.50; 16” Vitax F/3.8, the ideal baby lens, 
$75.00; 11%” Verito F/4, Studio shutter, $59.50; 12” Carl 
Zeiss Tessar F/4.5, $99.50; Bruneau pneumatic tripod, $32.50; 
Wilcox portable strobe with enlarger, $125.00; Strobo MF-100, 
complete, new, $199.50; 40” circular washer on stand, one 
of the finest, new, $125.00; Pakolux washer, like new, 
$185.00; 11x14 Agfa all metal printer, $135.00; 8x10 Alco 
table model printer, $45.00; Johnson four-section overhead 
light, $185.00; Johnson Ski-Lite Ventlite on studio stand, 
$65.00; 12x20 banquet camera, $35.00; 12’ tripod for 12x20 
or Cirkut, $65.00. This is a small part of our ever changing 
stock. 10 days trial. We buy and exchange. Mid-West Photo 
Supply Co., 27 E. Adams St., Chicago, Ill 3-1 





A POCKET COMB FOR EVERY SITTER 
IMPRINTED WITH YOUR NAME AND ADDRESS 

An Appreciated Service AS LOW Ac EACH 

A Permanent Advertisement AS 


SEE FOR YOURSELF: 6 ASSORTED SAMPLES 
AND PRICE LIST FOR 35¢ IN COIN. 


8924 S. BISHOP STREET 
O. ELDON co. CHICAGO 20, ILLINOIS 





WANTED—7x11 film developing hangers. Norman S. Watson, 
30 Congdon St., Providence 6, R. | 3-1 


HOUSECLEANING! We have some books thot have been kick 
ing around too long — some are overstock; some extra review 
copies; some are collectors’ items. At these prices they ore 
give-aways. However as we have only very few of each, please 


send no remittance now 


Just send us a postcard and say you 


would like such-and-such a book. If it’s still available we 
will hold it for you, notify you by postcard and you can send 
your check. If you don’t get an answer by return you'll know 


none are left. Here’s 
& Higgins, was $3.50, 


the list: Photographic Theory by James 
now $1.25; Horses, wos $3.50, now 


$2.00 (new); The Year's Photography 1951-52, was $1.50 


now 75c; Photography 


in Science Art and Industry 1951, was 


$1.00, now 35c; From Eye to Camera, by Bethers, wos $3.75, 
now $2.00 (new); Nudes by Munkacsi, was $3.95, now $2.50 
(new); Opportunities in Photography, by Deschin, was $1.00, 
now 35c; Old Photo-Miniatures; Defects in Negatives; Albumen 


and Plain Paper Printing; 


Intensification and Reduction; Modern 


Lenses; Photographing Interiors; Flashlight Photography; Ortho 


chromatic Photography 50c each. Watch this listing a 
these go, we'll add more. Charles Abel Incorporated, 519 
Caxton Blidg., Cleveland 15, Ohio 3if 


"| BEST _EVER SHUTTER 


Fully Synchronized 
Something new. A behind the lens 
shutter that opens, closes or makes 
instantaneous exposures. Operated 
by cable release. Write for details 
giving name of your dealer. 


NATIONAL CAMERA WORKS 


4 P. ©. Box 2985, Brentwood 17, Mo 
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2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 

Speeds up sittings — Permits more presentable proofs —- Has an automatic parallax — Eliminates the focusing cloth 
Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 

and School Work — Send for Descriptive Literature 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 








SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture— 
executed entirely in heavy brush work and giving a full oil 
appearance. Most effective results on your QL, L or tapestry 
papers 


DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. Y 


Make Money....itd 


Save Chemicals! 













WRITE TODAY FOR COMPLETE DETAILS 
/ STATES SMELTING & REFINING CO. 
“= 615 VICTORY ST. * LIMA, OHIO 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











QUALITY RETOUCHING for discriminating photographer. Prompt 


mail service. Wollensak Verito 11'2” diffused; 6%” Wollensak 
Raptar, Synchro shutter, for sale. W. Blake, 5919 Madison, 
Lincoln, Nebr 3-1 





HELP WANTED 


The insertion of on advertisement under ‘‘Help Wanted’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
c postcard, and to return somples of work, etc., promptly 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 



















Chilcote Master Mountings 
display your portraits to per- 
fection! Why risk sales when 
you know Chilcote products 
inject that extra appeal which 
means greater profit? Albums, 
easels, folders, portrait frames 
of outstanding superiority 


Are you receiving our new publica 
tion, “MOUNTING SALES"? You'll 
enjoy it, Write for o copy today é 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 





Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











OLD ESTABLISHED studio needs efficient darkroom technician, 
commercial and portrait. References requested. Permanent posi 
tion. State salary desired. Write S-47 care this journal 3-1 
STUDIO MANAGER. Must be able to handle promotion and 
sales crews. Lenscraft, Box 387, Pearl Street Station, Portland, 
Maine 3-1c 
EXPERIENCED MAN or man and wife to operate portrait, 
commercial studio, percentage basis (weekly salary, quarterly 
settlement). Population 5,000, large rural drawing. Established 
18 years. Excellent location. Photofinishing optional. Owner 
responsible for bookkeeping, tax reports, assist camera room, 
receptionist. Lappert Studio, 132 Main St., Barnesville, Ohio 

3-1 





STUDIOS FOR SALE 


ONLY STUDIO, busy Maine city. Portrait, commercial, photo 
finishing. Includes real estate: combination home, sales room, 
laboratory. Equipment, stock, fixtures. Good volume business 
Priced low quick sale. Full details, photos on request. Rodney 





Studio, 47 High, Belfast, Maine 3-1 
PORTRAIT STUDIO with a good reputation in eastern South 
Dakota county seat. Excellent location, low overhead. No 


competition, large drawing territory Well equipped, spa 
cious camera room and dark room. Price $5,500.00. Write 





0-34 care this journal 3-1 
QUANTITY PHOTOS 
You get the money — we do the work. 


Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10’s as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


ALBANY 5 gf N. Y.—Camera Exchange, _Inc., , 16 State Street. 


1091-3-5 South 











AUSTIN at; TEXAS—Capitol Photo Supplies, 2428 Guadalupe 
ER. SD ee et ad og vl ae ree 
BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 


Charles Street. 
BALTIMORE 24, MD.—Gamerman‘ e 





3808 Eastern “Avenue. 


BALTIMORE, MD. —Maryland Photo Stock Co. > 219 North Li berty 
Street. 


BOSTON 10, MASS.—Eastman Kodak Stores, 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams 529 Mai 


Inc., 22 Franklin 





"0., Inc., 





CHICAGO. 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
-, Eat AYERS, 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
__ Seroet._ 

CHICAGO é, “ILL.—Norman Willets Co., 316 West Washington 

_ Street. 

CINCINNATI, OHIO— Settnen Kodak Stores, Inc., 27 West 4th 
Street 


DALLAS, TEXAS—Eastman “Kodak Stores, Inc., 2012 N. Akard 


Street, Box 1710 








MILWAUKEE, WIS.—Eastman Kodak 
Milwaukee Street. 


MINNEAPOLIS 2° 
South 5th Street. 


Stores, Inc., 745 North 





‘MINN.—Eastman Kodak Stores, Inc., 114 


NASHVILLE 3, TENN —Geo. C. Dury Company, 420 Union 
Street. a de 

NEW ORLEANS 9, - LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 


NEW Yi YORK 10, 'N. Y¥.—Alco Photo Supply Corporation, 
Broadway. 


NEW YORK, N. ~Y.—Eastman Kodak Stores, Inc., 
Street, New York 18, N.Y 


NEW YO YORK city— George Murphy, 


Inc., 


NEW YORK CITY—Willoughby’ s Inc., 


902-910 


One West 39th 


57 East 9th Street 
110 West 32nd Street 








PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street. 

PITTSBURGH 22, ~PA.—Eastman Kodak Stores, Inc., 606 Wood 
BN id os : 

PITTSBU GH 22, Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 


SAN F FRANCISCO, CALIF. —Eastman Kodak Stores, ‘Inc. - 216 Post 
Street. 




















——_—-——— - - ——- SEATTLE, WASH.—Eastmon Kodak Stores, Inc., 1319 Fourth 
DENVER 2, COLO. <iutean “Kodak ‘derek, Inc., 1635 Cali- Avenue. 3 el 
_fornia Street._ cise Mec Receelenls = SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N Warren Street. shasta nee 
_ Capitol Avenue. TOLEDO, , OH1O—George Lt, Kohne, Inc., 602 Summit Street 
KANSAS CITY, MO.—Eastman Kodak Stores, ec’ , 1010 Walnut WASHINGTON 1, D. Cc hiailas & d’Albert, Inc., 815 Tenth 
__ Street. eee ee enti rete se Street, North West. om 
Los ANGELES, “CALIF. scoilintiines Kodak Sane, ‘te. > 643 South WICHITA, KANS anehourenee Photo Supply, Inc., 409-411 West 
Hill Street. __ Douglas. 
MEMPHIS, TENN.—The Memphis “Photo  Samady Ce, “123-125 WASHINGTON :: DL '¢breaaer Photo Co., 933 Pennsylvania 
South Court Avenue. Avenue, North West. 
STUDIO SOUTHERN California on Riviera coast, nicely equip- LEADING HOME portrait studio. Well established and widely 
ped, ideal for man and wife. Sell far below cost; owner must known. Major mid-west city. Over 25,000 sittings under con 
sacrifice, write full qualifications. Box 434, Encinitas, Calif tract to be taken during next 4 years. Offices, inside studio 
3-le and dark rooms fully equipped. Gross $50,000.00 annually 
tiring. i al Wri 5 
STUDIO AND camera shop, excellent location in prosperous ns Price $22,500.00. Some terms — ge 
industrial Ohio city of 60,000. Premises are completely air ' 


conditioned. Camera shop and studio separated but adjoining 
Excellent finishing pliant, plus a modern four room apartment. 
Located on main street with ample parking at door. Com- 
bined annual gross $50,000.00. Five year lease. Write H-18 
care this journal. 3-1 


‘LEADING STUDIO in 


Ohio city of 50,000. Fully equipped, 
fine location, low overhead. Immediate possession. Write H-19 
care this journal 3-1 
GROUND FLOOR studio established fifteen years. Thriving 
Connecticut city. Grosses over $20,000.00. Owner has other 
interests. Write B-36 care this journal. 3-1c 


MODERN STUDIO, same location sixteen years, ground floor, 


mid-western city 45,000 with large drawing area, doing por 
trait and commercial work. Good opportunity. Write K-61 care 
this journal. 3-lc 
FULLY EQUIPPED studio, southern city 150,000. Downtown 


excellent business. Write P. O. Box 
M.S: 3-1 


location. Low overhead; 
1323, Charlotte, 


COMBINATION STUDIO and camera shop for sale in southern 
city, population 170,000, near large army training center 
Specializing in children’s and soldiers’ photographs. Air con 
ditioned, speedlights, completely equipped. Business $20,000.00 
a year and growing. Reason for selling, death of husband 
Write C-61 care this journal 3-le 





— 





WOLD AIR BRUS 


Y 2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 








Why Do Your Own Coloring? 


Many leading professionals cut expense and make more money by letting us do the 
coloring on their own prints. Airbrush and oil coloring in three grades; also Hand 
Pastel and Heavy Oil Paintings. For complete details see our catalogue, which we'll 


mail on request. 


The Walter Gaehler Co. 


104 SO. STATE ST. 
SYRACUSE 2, N. Y. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 


word; Minimum charge $2.00. 


ALL OTHER CLASSIFICATIONS: Twenty cents 
Minimum charge $3.00. 


(20c) per 


word; 


FOR ANSWERS IN OUR CARE: Add five words plus 50¢ addi- 


tional for box number and forwarding inquiries 
or offers to send photographs, samples, etc 
in box number advertisements 
CASH MUST ACCOMPANY ALL ORDERS 
HOW TO FIGURE THE COST: 


First two words 


Requests for 
, are not permitted 


of each adver- 


tisement are set in capitals; no other display being permitted 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month oppear in the issue which goes into the 
mail the 5th of the following month. 

FOR MORE DETAILED INFORMATION concerning our 
System, Confidential Service, etc., write for rate card. 


MAKE ALL CHECKS PAYABLE, 
Charles Abel 


Deposit 


and address correspondence, to 
Incorporated, 519 Caxton Bidg., Cleveland 15, 











PORTRAIT — 
south Georgia 
this journal 

SOUTHERN MAINE First 
photo finishing Modqrn equipment 
Only studio in town, plenty of 
continuation. Write W-25 care this 


COMMERCIAL studio, established 
industrial city of 162,000. Write 


fifty 
C-60 
class portrait 
Same 
industry 
journal 


commercial 
location 50 
Iilness 


years, 
care 


and 
years 
prevent 


2} 





SITUATION WANTED 


tisement for a position, 


to accord this courtesy to employers. 





The insertion of an advertisement under ‘‘Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 








PHOTOGRAPHER — BUSINESS administrator 
perience in photography and working 
correspondence on employment in western 
for personal interview 
business in business administration, all 
and teaching. Change for family 
journal 

PHOTOGRAPHER — MANAGER 
experience in quality studios, desires steady position 
care this journal 


— Professiona 
with people 
tates Will 
branches 
reason 


ex 


Wish 
trave 
Past experience with established Chicago 
of photography 
Write S-46 care th 


single with background and long 
Write C-62 


3-1 





like new—aot little cost. Keep your 


yOu 


can have trays, tanks, sinks and workroom tables 
darkroom 


utensils in good repair with Probus Preservative 


Paint. You save both time and money 
tical application have proved Probus 
purposes. Ask your dealer or 


safe for all 
write us for 


WOLFF & DOLAN 


descriptive 


5550 CALIFORNIA 
SAN FRANCISCO 


Forty-five years of prac 
photographic 
circular 





Ofe 


COLOR 


Write for prices or send film 
7273 Santa Monica Boulevard 


LABORATORY Dept. D, Hollywood 46, California 
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WOMAN PHOTOGRAPHER — 
position in studio doing high quality work. Attended Winona 
advanced course. Excellent references. Write T-45 care this 
journal 3-1 


Experienced all around, desires 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. 
mail orders. Julia R. 
4, Ul. 

FINEST QUALITY 
ervice 





Careful and prompt 
Langston, 20 E. 


attention to 
Jackson Blvd., Chicago 
4-tf 

coloring. Prompt 
Audubon, N. J 
2-2c 

your specifications Reasonable. Prompt 
photo. Lillian Bovenzi, 47 Locust St 
2-2¢ 


negative 
Lorraine Partridge, 


retouching and oil 
234 Virginia Ave., 


OIL COLORING to 
service, Send trial 
Rochester 13, N. Y 
PROFESSIONAL RETOUCHING Studio guarantees ail 
ervice to mail orders. School 
head. Send for complete price list. Box 


work. Fast 
specialty, 20c¢c per 
4725, Atlanta, Ga 
2-2¢ 
cA 
11-6c 
and etcher 
piece; 5x7, 
delivery Emil 
7, 2. c 3-1« 
ound dependable service 
rates. Corrections done 
Philadeiphia, Pa 3-3 
Baidwin Retouching Studio. 24 
A, Atianta, Ga 3-2c 
meet with your 
Enterprise 
Ohio 
RETOUCHING, | first 
prompt service 
$s. ¢ 
RETOUCHING — 
reasonable prices 


work a 


QUALITY RETOUCHING for 
Bolger, 586 Undercliff, 
EXCELLENT AND experienced 
{including corrections made). Prices: 3x5, 75c per 
$1.25 per piece. Work mailed by special 
Dauwalter, 332) 8th St. N. E., Washington 

EXPERIENCED RETOUCHER offers year 
to a few good studios. Moderate 
Else Maerker, 4832 N. 10th St., 
RETOUCHING GUARANTEED by 
hour service. Box 353, Sta 
DOES YOUR final print 
with good retouching 
Ave., Cleveland 11, 

NEGATIVE 

corrections, 

Spartanburg, 


those who want 
Edgewater, N. J 


the best. 


negative retoucher 


approval? Let us help 
12716 Sprecher 
3-1¢ 

work 3x5, S50c All 
Jablon, 654 Boyd 
3-1¢ 
service at 
Madelia, 
3-le 


Retouchers, 


class 


Gerdo 


COLORING 
Send work to 


Prompt, efficient 
Gertha Jensen, 


in addition to your regular portrait business 


Now YOU, the professional phetographer, 
can take advantage of the undefgraduate 
and elementary school picture business in 
your area. The Cam-0 program is designed 
to supplement your income and prowde 
you with a service that pays off with real 
profits. No extra help is necessary. 


Write! Wire! Phone! 
UNITED STATES CAM-O CORP. 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI 








SAVE FILM..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit any 5x7 camera or 
adapted to fit 
back. 


any 8x10 


SUPPLY LIMITED! 


Order $50.00 
F.O.B. State 


size and make of camera. 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD. 
LOS ANGELES 19, CALIF. 


Now! Price 


los Angeles. 











BANISH DARKROOM GREMLINS 


Static 
with the NEW, Jn ' 
IMPROVED Sy 


STATIC, aca 


e New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
e Ebony enamel handle 
# J .° Fits user's fingers—insures proper use 


Ahhh hd Ld 


Electr 
, 
4 Lint ond 


Eliminate those gremlins of the 
darkroom, static electricity and 


dust, once and for all with Static- | 
master. Save that valuable time you 


Professional formerly used for print spotting 
3” size 


ber, one brushing action 


of professional photographers all over the world. 


Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 
AR PRODUCTS co 2156 Newport Bivd 
NUCLE le cone teen CORT 


and opaquing for more profitable | 
tasks in your studio or lab. Remem- | 
with | 

Staticmaster over the film or-sur- | 
face to be cleaned, simultaneously neutralizes the surface and | 
removes present dust and lint. Used and approved by hundreds 


NEW BOOK! 


BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 
Tested Money Making Ideas for 
Professional Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


Ready late in April 
Ooger: Baw 


6x9 — 320 Pages 
Cloth-Bound 


$3.50 postpaid 


in Ohio add Ile for sales tax) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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Are you “‘in the know” about INsMOR=aOle 


For the WEDDING PHOTOGRAPHER — Stereo is the 
one sure way to increase your sales and your profits. 
Stereo costs you less. It eliminates time consuming dark- 
room work. The luxurious Holson Stereo Wedding 
Album gives you the most attractive wedding package 
ever offered—a breathtaking album no bride can resist. 


HOLSON STEREO 
SLIDE BINDERS 


For EVERY PROFESSIONAL PHOTOGRAPHER-—Stereo 
opens hundreds of new sales opportunities. Now you 
can actually mount a complete roll of Stereo film in 
less than ten minutes with the new unbreakable Holson 
Stereo Binders. You save time and money. You get 
the finest Stereo Binder made and, as an extra fea- 
ture, you can have your name gold stamped on every 
slide. See it today. 


HOLSON 
STEREO 
WEDDING 
ALBUM 


Model 3D-100 


This is the only album of its kind. it includes the 
exclusive Holson ‘‘wedding white” self illuminated 
Stereo viewer. The unique, cushioned slide compart- 
ment permits you to vary the number of slides. Order 
the Holson Stereo Album, model 3D-100 from your 
dealer or stockhouse today. 


| Here’s how to “get in the know”... 


a Write for complete information about the correct way to sell Stereo for 
} weddings, a FREE sample Holson slide, and the complete Holson cata- 


ateltsrel logue of fine wedding and photographic albums. 


Binders 
Way) 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N.Y. 


58 


The 
Professronal 
Photographer 








Make Finer 
School and 
Yearbook 
Portraits 











with the 


KODAK PORTRAIT LENS 


Open up the Kodak Portrait Lens and 
you get incomparable softness that 
flatters your school subjects. At the 
same time you minimize the amount 
of expensive retouching required, 
sometimes a real problem with nega- 
tives of adolescents. Stop down the 
Portrait Lens ... and you get the clear, 
crisp brilliance that’s always popular 


with young subjects. This versatility 


makes the Kodak Portrait Lens equally 
good for the finest in portrait work as 
well as for illustrative and commercial 
work. 

Kodak Portrait 


Lens is available in two focal lengths: 


The Lumenized 


12-inch and 16-inch //4.5, mounted in 
barrel with Iris Diaphragm. Examine 
both at your Kodak dealer's. Then 


make a purchase you'll never regret. 
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BOTH BELONG 


in your darkroom eee 


== Kodak Selectol Developer 


sttecrot 
VELOPE . - B 
Soe rom 26a Whenever you use papers of inherent warmth such as Kodak 


—_— Opal or Kodak Ektalure, be sure you develop them in Kodak 
whew Selectol Developer. It provides an even rate of development, 
holds image colors uniformly, speeds print production. Se- 
lectol is an excellent developer for prints to be toned. Easily 
mixed by adding water, a gallon of 1:1 dilution keeps about 36 
hours in an open tray ... develops about 80 8 x 10-inch prints. 
Kodak Selectol Developer comes in '%4-gallon, 1-gallon, and 
5-gallon sizes... at your Kodak dealer’s. 








and Kodak Rapid Liquid Fixer (with hardener 








Here is a versatile fixer... one you can use with either films or 
papers. Kodak Rapid Liquid Fixer mixes easily and rapidly, as 
it needs only dilution with water. And you can fix and harden 
films and plates completely in 3 to 5 minutes. Start using this 
fast-acting fixer soon. You'll save time and trouble... get each 
job done faster ... and better. 

Kodak Rapid Liquid Fixer (with hardener) comes in bottles 
for making one and five gallons of solution, and 6'%-gallon 
carboys to make 24 gallons of solution for films, double this 
amount of solution for papers. 





(For the complete line of Kodak chemicals, see your Kodak dealer.) 


Recognizing the fact that the success of a photographer de- 
pends upon the quality and excellence of the prints the cus- 
tomer sees, Kodak has prepared this book for you—‘Profes- 
sional Printing with Kodak Photographic Papers.’’ It dis- 
cusses, in complete detail, the factors involved in making the 
fullest use of the high quality of Kodak products, from the 
proper care of darkroom equipment to the mounting and pres- 
entation of the finished print. In addition it pre- 

sents a brief discussion of some of the special pro- 

duction techniques which can bring extra profits 

to the professional studio. Price 50 cents, at your 

Kodak dealer’s. 
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